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Japan Content Showcase (JCS) continues to grow as Asia’s leading marketplace. This year JCS marks the 3rd year as the
multi-content market featuring music, films and animation through TIFFCOM (content market held jointly with the Tokyo
International Film Festival), TIMM (Tokyo International Music Market) and TIAF (Tokyo international Anime Festival) since it has
become known as the marketplace where buyers and sellers from around the world to accelerate their business deals and
negotiations. This year’'s event was also held in Odaiba, the bay area in Tokyo known for its potential in the future.

It has developed into a multi-content marketplace representing Asia held jointly with the Tokyo International Film Festival
providing synergistic business negotiations, and creating new business content opportunities amongst the content holders
who have gathered from various industries.

JCS is a marketplace “showcasing” diverse programs such as seminars, events, live performances and parties etc. by providing
beneficial business opportunities and as a venue to develop new acquaintances to everyone who attended.
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B Over 1,000 buyers gathered from 39 countries

and reg IO NS of the world, including buyers from various
Japanese TV networks, film, animation and the music industry

B Over 300 exhibitors from approximately 30 countries and

regions of the world, and national pavilions of 8 countries and regions

B Approximately 6,000 business mEEtingS
18% MOTre meetings than previous year

W On ascale of dbOUt 20,000 visitors
B Received high appraisal from over 80%

Business Meetings Evaluation of the Buyers
of b UYETrS who visited from around the world WO -0
. . " 5,699
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To catch up on the latest information
of markets and industries
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To expand and maintain networks
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Tokyo is recognized as the center of animation content. There has been an increase of interest towards animation
which can be represented by the number of the JCS buyers. 60% of the total buyers handle animation as a part of

An intemationa| COntent market regarded das the mOSt |mportant in ASla, their business territory and the number continues to increase year by year.
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Japan Content Showcase 2014 brought together film, TV, music, animation and multi-media content. Marking its third year as a comprehensive N
ZOHEFELEINZEEITTVET,

marketplace representing Asia, this year saw over 1,000 buyers from 39 countries and regions, and the number of exhibitors exceeded 300
from 27 countries and regions where approximately 6,000 business meetings took place.

Buyers who handle animation Domestic / Overseas Ratio
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We received high appraisal from over 80% of the buyers. In addition, we received acknowledgement from over 60% of buyers as a market R E—
Eaarded telee tisli et PEiEN R M Total number of registered buyers Ratio of buyers who handle animation
Exchange of information and vigorous negotiations regarding various content highly acclaimed from abroad took place at the venue such EFNT—H TEA—S3VERWVES N —DLkE 79.0
imati 0%
as at large scale pavilions by TV media groups which are Japan's prominent content holders, including national pavilions of various Number offbuySgghicliiagdie animatign 75.8%
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countries, film commissions from countries around the world, and live showcase performances by TIMM.
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Property Zone

Introduction of a new launch featuring
characteristics of the multi-content market

“Property Zone" was newly launched this year at JCS as a new approach to appeal specific creative works which were comprehensively

exhibited regardless of business boundaries. This Property Zone was built by combining multiply related content around a character of
a core culture, and creating a model case by continuous marketing of an appealing content and utilizing this to expand marketing of
other content. This year was the first try which introduced two of Japan's proud content to the world, "MOSHI MOSHI NIPPON" and
“MOBILE SUIT GUNDAM the 35th Anniversary Project”. JCS intends to aggressively develop beneficial and attractive contents by focusing
on the characteristics of the multi-content market featuring on a variety of different contents.
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MOSHI MOSHI NIPPON PROJECT
tLELI>FATOYIIN

The "MOSHI MOSHI NIPPON PROJECT" spreads Japanese pop culture, such as KAWAII culture, OTAKU culture, J-POP,
fashion, etc. to the world. This is a major project which has focused on revitalization of the domestic economic as well,
such as establishing tourist information booths for the inbound foreigners to Japan. “"MOSHI MOSHI NIPPON" which is
a program that Kyary Pamyu Pamyu MC's was introduced, as well as, displays of her costumes.

KAWAIl #1)LF+—-OTAKUBIILFv—-J-POP-77v>avREBEDRy 7THNFr—2HRACATTRELTVLETELELICSFATDO
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MOBILE SUIT GUNDAM the 35th Anniversary Project
WEE A Y L35AFETOY VN

It has been over 35 years since the first "MOBILE SUIT GUNDAM" TV series was broadcast.It's contents have been widely
developed into various fields such as movies, music, publication and other related products, etc. both in Japan and
overseas. At this year's JCS, new visual products and a big project to add movement to the full scale 18m GUNDAM to
celebrate the 40th anniversary of its birth in 2019 was introduced. We were able to fully introduce the world of the
"MOBILE SUIT GUNDAM" series, which has evolved with the passing of time.
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TV Network Pavilions

Increase in japan’s tv media group pavilions
on a full & elaborate scale

In addition to the full scale national pavilions from overseas, which are installed each year, a dramatic increase in the number of full &

elaborate scale pavilions of Japan’s TV networks were seen this year. Active appeal by leading Japanese content holders took place.
Especially, TBS's pavilion featuring "SASUKE", which is popular for overseas format sales and the Fuji Network System booth, which
reproduced the world of the popular drama "HERO" attracted much attention from the visitors for their abundant ideas and high quality.
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National Pavilions

Other Initiatives

National pavilions of countries around the world
realized effective business negotiations

Eight countries and regions exhibited as the national pavilions in 2014. More meetings and business negotiations were realized.

NN EHKERRIBIERZED S aFIL-NEUFY
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Cambodia Canada

ToLamy

PERSPECT:

Come visit
the < Booth

INDONESIAN PAVILION ==

Taiwan Thailand

Film Commission

A "Location Pavilion” was established by gathering exhibitors
from the Film Commission in Japan and from overseas. Seminars
related to these subjects were also held.

{Location Pavilion) Film Estonia, Film Service Producers Association of Latvia,
Office National de Cinema de Cote d'lvoire, Seoul Film Commission
{Seminar) Kamikawa Town (Hyogo Prefecture), Saga Prefecture, Chiba
Prefecture, Yanaizu Town (Fukushima Prefecture), Seoul Film Commission,
Film Estonia, Canada Pavilion
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TIFFCOM and The Japan Foundation Asia Center

Buyer Invitation Program

TIFFCOM and The Japan Foundation Asia Center started the
exchange project through film and TV content in Asia from 2014.
As a part of this project, content buyers for film and TV from the
Southeast Asia region were invited.

2014 LY. TIFFCOMBEBXRREER T 704 — LT BRE - TVED
VTV ERBUETOT LB IR REFRZRIBLRLIZ ZD—RELT,
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Asia Networking Reception

ASIA

ToMO

Japan - ASEAN Business Matching Event

Film and TV content business matching event between Japan and
Southeast Asia was held in cooperation with the Japan Foundation
Asin Center and the Japan External Trade Organization (JETRO).
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The 27th Tokyo International Film Festival expanded its venue to include Nihonbashi as well as Roppongi, and increased the number of
screened films. Japanese anime, which has gained worldwide attention, was the focus of a special program, and a special night event at
Kabukiza Theatre was held. TIFF promoted the "Japan brand" worldwide in this edition.

BERDRERS%E . NAADH T BAE(CETEIF A8 (IC_EBRARZEN U 27 BIRRERRE S, R (CETESNZAADT Z A DRE EBRD,
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Tokyo Grand Prix
ERIF2T

WINNER (Z &R/ ZHE)

“Heaven Knows What"
TR AN ELBR

FILM (x5 &)

Special Jury Prize
BEANHIE

“The Lesson”
Ly BEOR

Award for Best Director

Joshua Safdie, Benny Safdie

“Heaven Knows What"

REFEEE 23327 BIFARZ—HTF71 IR IE AN ZELE5R
Award for Best Actress Rie Miyazawa “Pale Moon”
BEFLTEN ERUZ HEDAL

Award for Best Actor

Robert Wieckiewicz

“The Mighty Angel”

REFHEE ORUN T4 IV FTT4F 1474 IoPz)b)
Award for Best Artistic Contribution “Test” L
BEF AR TBROER
Audience Award “Pale Moon” .
wEn TR
WOWOW Viewer's Choice Award “Test”
WOWOWE BROER i
Rl Best Asian Future Film Award “Borderless” _
TIT DR AeRE EoftFOFEEE)

The Spirit of Asia Award
by the Japan Foundation Asia Center
ERZREET ST —HRIE

Sotho Kulikar
VR Gx—)—hH—

“The Last Reel”
by (V= RO N

Japanese Cinema Splash,
Best Picture Award
BABREBER TSy FRE

“100 YEN LOVE"

rBEMOZ

Japanese Cinema Splash,
Special Mention
BARERT Fv>a ARIv)L-Ayay

“Ecotherapy Getaway Holiday”

FEERICVW<

SAMURAI Award

“SAMURAI (4 451) " &

Takeshi Kitano
15 %

Tim Burton
FAL-IN—=k>

Films awarded at TIFF had positive impact on business discussions!
TIFFCOZENY—7y NTOBKRTT S RCHE

Some cases of Japanese films exhibited at JCS that were screened in the
Competition Section of TIFF had positive impacts on business discussions.
Among them, “Pale Moon” which received the Best Actress Award and
Audience Award had great publicity exposure which boosted international
sales. Contracts were concluded with Taiwan, Korea and Hong Kong.

JCSICHEBEINZAARBREFERDOPCIE. TIFFOIV RT3V (CTEBREIN ER

HENERNBT—AWRONFLE A TEREFLXBELREEEEZTE
LIEHEDB 13 ERBEEANBA LI AEFAC.AE. BE. FELGEAD
D REVE LT,
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©2014 “Pale Moon” Film Partners
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Exhibitor List

Higashi Nippon Broadcasting Co., Ltd.

Belgium 50 yraumetms
147 Wallonia Export-Investment Agency ¢/o Embassy of Belgium 50 Hiroshima Home Television Co., Ltd.
AIF—EET OV HISEATE S - SNEREREF(AWEX) HBARREBR—LTLE
i HOKURIKU ASAHI BROADCASTING CO., Ltd
100 cambo_dl_a - . 50 JerEsAR R R
The Association of Filmmakers of Cambodia(AFC) 50 HTB Hokkaido Television Broadcasting
Canada LB L EHGEHARE (HTB)
25 Alberta, Canada - Government Office in Japan 3 ;Méﬁlﬁﬁgz;p'
e
British Columbia Trade and Investment Office Japan "
25 BRI TUT 1y a0 CMER m-20 '{f‘jg’:gdéfrﬁgﬁ;;gncﬂJapan
25 De’cle’gation générale du Québec a Tokyo injestar.inc
»Em\;ammmff?szsz 4 e rosras—
mbassy of Canada ;
25 nrokfEm m-31 J-Music LAB
25 i : i Japan External Trade Organization (JETRO)
Ontario International Marketing Centre 160 BITEBEA AR ERE (1 hO)
25 TELEFILM CANADA " -
9 Japan Film Commission
China BEFUFIFWEN Sv/\> 7LAITyS 3>
130 China International TV Corporation m-13 JAPAN NIGHT / SYNC MUSIC JAPAN
f Japan Traditional Cultures Foundation
Colombia M4l BN
140 PROIMAGENES COLOMBIA m-32 JOSY
Cote d’lvoire 158 JTS Corporatea Sales Inc.
12 Office National du Cinema de Cote d'lvoire / Location Pavilion HABMIE 2RLThETAR
m-29 JVCKENWOOD Victor Entertainment Corp.
Estonia HRBRIVCT Vo9 K- E09—T 87440k
12 Estonian Film Commission / Location Pavilion 125 KADOKAWA CORPORATION
HARHKADOKAWA
Hong Kong 135 KADOKAWA CORPORATION MEDIA FACTORY Brand Company
95 A&B FILM ENTERPRISES LTD HRABUHKADOKAWA X717 774 NJ—BC
7 Hong Kong Trade Development Council m-21 KAO=S
BEEAARER 68 KING RECORDS / KING INTERNATIONAL Inc.
Indonesia 2L a—KERRH
96 BPI(FILM AGENCY FOR INDONESIA)
96 DIRECTORATE OF FILM INDUSTRY DEVELOPMENT,MINISTRY OF TOURISM AND CREATIVE ECONOMY 123 Kyoto Broadcasting System / Television Kanagawa
96 Indonesian Film Producers Association HREMRBHOE-HRRUT L )|
Kyushu Asahi Broadcasting Co., Ltd.
Japan 50 mmmkpstat
Aniplex Inc. :
132 HHAEH TZTLvIR m-11 ;a,—tn;:igg?'b;d
50 Asahi Broadcasting Corporation 13 LAUNCH / TIFF Seller
SRR R LV REIAT
- : nc.
Asahi Broadcasting Nagano m-10 oo S
50 RHAAMERRRT fSaer o e e
154 ASATSU-DK INC./NIHON AD SYSTEMS INC. m-1 x@fiﬁlgg/@p&fgg;ds
BREHTIY— 7154 WREHBET RS 27 LI I S d" :
: Mainichi Broadcasting System, Inc.
Asmik Ace, Inc. 33 o, N
70 S syy T-ats pa BAKE -
72 Association of All Japan TV Program Production Companies (ATP) m-24 ¥ (Mayuko)-a child in the cocoon-
—RHEEASBAT L EEERFIHEE (ATP) m-18 MOLICE / VELOUR VOICE
m-26 ASSOSIA Co, Ltd. m-35 MU:CON
BARUTY T 50 Nagoya Broadcasting Network Co., Ltd.
m-3 avexgroup LERT L CHESR A
TANIZRINTT 149 NBCUniversal Entertainment Japan LLC
150 BANDAI VISUAL CO,, LTD. NBC 2=N—H)L- TV H—FA AV RIv NV BRARYE
/\/Asf»rt:n?n&itﬁﬁ 144 NextMedia Animation Japan
m-12 Being Inc. Next Media Animation Japan #zt&#
BARUE T 108 NHK (Japan Broadcasting Corporation)
8 Co-Producation Advisory Committee by J.E.T. BARERS
127 ColorBird Inc. 108 NHK ENTERPRISES, INC.
BREHHT—N—K HRARUNHK IV9—T51X
33 CREi INC. 74 Nikkatsu Corporation
#HREUHILA BiEHARYT
142 Crunchyroll, Inc. 104 NIPPON ANIMATION CO., LTD.
3 Dreamkid Inc. BA7ZA—-avBRAH
HRABRHRU—LFR m-9 Nippon Columbia Co., Ltd.
m-7 Dreamusic Inc. BAIOLETHARI
HRARURY 32Ty 17 Nippon Television Network Corporation
EMUS INTERNATIONAL Co., Ltd. BAT L CRGERA= 24
c5 '
HARH TI2-2-1>9—F>3F) 17 Nippon Television Network System
" EXIT TUNES Inc. NNS BFFLERYRI—4
M30 s Fas A 157 NPO Entertainment Lawyers Network
m-22 FORLIFE MUSIC ENTERTAINMENT, INC. NPOBATLYH—FA>AY b OV =X Ryh7—0
BREHT4—FA7I2—JvIIVIFA AN OCVB Okinawa Film Office
10 .
g6 Fuji Network System Fuiji Television Network, Inc. OCVB 37 (LLA 712
HRAEHTIITLEYIY OHK / EBC / KSS
p” p : : 131 o e e
86 Fuji Network System Fuiji Creative Corporation (FCC) BIRGR/ 7 L CRIR/ BASASTATLE
BHARM 7V IAF47I—RL—a>(FCQ) m-25 Onpu Entertainment Co., Ltd
86 Fuji Network System Kansai Telecasting Corporation BRABUALTIITAA D
BfT L ERGEHRa PARKS JAPAN
86 Fuji Network System Sendai Television Incorporated 145 HRAKMN—H2F 0/
AR AR PASSEPIED (WARNER MUSIC JAPAN)
86 Fuji Network System Television Nishinippon Corporation m-5 NRET (HRAEHT—F—I2—Iv s -Ir/)
HRRHTLEEAF PIA Film Festival
g6 Fuji Network System Tokai Television Broadcasting Co., Ltd. 89 UH7AIVLTTZT AN
TET L CRRA P.I.CS. Co,, Ltd
103 GAGA Corporation 105 HRARHEIZ
Frafsai Pierrot Co., Ltd.
m-27 GAKUON UNITY FACE CO,LTD 9 sz
HRARMGAKUONI=F1- 711X PONY CANYON INC.
c-10 GETA FILMS / Spirits Project Inc. 136 HRRUA-—Fr=A>
#HRARUREYyY-TOVIIN 151 Production 1.G
m-17 HAPPY HARHTOF I3y TAI—

m-34 RAINBOW ENTERTAINMENT CO., LTD 110 Digital Idea
BARH LAVR-—IV9T71 oAb 26 EVERYSHOW.inc
RIRE Inc. :
133 ) pstan 110 Finecut Co,, Ltd.
33 Ryukyu Broadcasting Corporation 26_Happy Dog TV Inc.
FERBUE R S 26 Hayyim Creative
m-16 Sapporo City Jazz / KITAMAE T ) 26 Intercon Media
:\yt;nyvz %7‘;§1T AT H - TZATLRT 1/ 26 JAYE Entertainment
caleout & Athor
M-8 o LThaTL 26 JTBC
779 Screen Authority Sapporo 26 KBS Media Ltd.
ALIRBRIR AR 26 KING CONTENT Co.Ltd
33 Shin-etsu Broadcasting Co., Ltd 26 KOCCA (Korea Creative Content Agency)
fﬁiﬁ’:i;ﬁimc 110 KOFIC (Korean Film Council)
120 Mt ' 26 KoreanTime Agency Co., Ltd.
50 Shizuoka Asahi Television Co.Ltd 26 MBCPLUS MEDIA
HABHBERETLE 110 M-LINE DISTRIBUTION
118 ?\hochEu Co,, Ltd. 110 Moneff
INUEZ =T P,
& PR peprp o 110 Mountain Pictures
ogakukan-Shueisha Productions Co., Ltd. :
152 ﬁﬂ:ﬁgﬁd\ggiﬁﬁwyya;;y 26 Munhwa Broadcasting Corp. (MBC)
126 Short Shorts Film Festival & Asia 26 PlayOnCast Corp.
23—ha—N TAILTIZATANIL&TIT 26 SBS Contents Hub Co., Ltd
101 Showagate Inc. 12 SEOUL FILM COMMISSION / Location Pavilion
#HARM3VS—b -
: 110 Showbox/Mediaplex,inc.
SKIP CITY INTERNATIONAL D-Cinema FESTIVAL
134 SKIP 7« EIED ¥ R TBELR 26 Tcast Contents Hub Co., Ltd
Sony Music Artists Inc. 110 YUYOUNG MAKEUP
M-23 orasty = S2-9vs7—74RY :
_ Latvia
SPO Entertainment Inc. - n — n
124 yoamrae—a— 12 Fhlﬂlm gervflc: F;roddu;e;\r's:“Asioualtlsondof I;atl;na . o
-8 'STUDIOA4C Co., Ltd. (Member of the board) ilm Angels Studio (Producer) / Location Pavilion
13 SUPERSAURUS .LTD / TIFF Seller MalayS|a
BARH2—/—HII2 99 Global Creative & Media Agency (GCMA)
22 SXSW ——— :
m-33 BRI HIZI TR 99 rultlmeddlaI Zevzlop}\;nelnt Forspogétlon(MDec)
178 TIOY CO, Ltd 1 Pinewood Iskandar Malaysia Studios
BARHT Vo Poland
TATSUNOKO PRODUCTION Co., Ltd. —
1 gsansysaya 13_Profil Filmm / TIFF Seller
TBS-Tokyo Broadcasting System Television, Inc. Russia
33 posutesrLe
= 13 ANTIPODE Sales&Distribution / TIFF Seller
TEICHIKU ENTERTAINMENT, INC. " :
m-19 BRRIFAFHTIHF A 141 Princess War Production
143 TEZUKA PRODUCTIONS CO., LTD. Singapore
ol diintd 146 MediaCorp TV Singapore Pte Ltd
148 The Association of Japanese Animations _
—RAHEEA BATEHS Taiwan
50 The Niigala Television Network 21, Inc. 81 Brilliant International Group
_*:ﬂ?m’TT;'EN a5 81 Cai Chang International Inc.
omNet Japan & Singapore : -
4 BRaH 71— 1 IFIR TrR S IAR—I 81 Central Motion Picture Corp.
155 TMS ENTERTAINMENT CO.,LTD. 81 Chang Tso Chi Film Studio
HHARUMAR-T2ITIUAN 81 Chimestone Digital Productions CO., LTD
139 ToeiAnimation Co,, Ltd. 81 Creative Century Entertainment Co., Ltd.
fgé&%};;;ﬁfi?lj 81 Double Edge Entertainment co. Ltd.
106 pppocan e 81 Eagle International Communication Co., Ltd.
84 Toho Co., Ltd. 81 Eastern Shine Production Co.,Ltd
REHARH 81 FIXED STARS MULTIMEDIA CO., LTD.
TOHOKUSHINSHA FILM CORPORATION 81 Flash Forward Entertainment
107 HARU R
e o ;
e 81 GalaTelevision Corporation
.36 Tokuma Japan Communications Co., Ltd. - -
m HREHENS v/ 1522 —>av X 81 Good Kids Entertainment Co., Ltd.
13 Tokyo New Cinema / TIFF Seller 81 Great Leap Forward Productions
121 TV TOKYO Corporation 81 Green Film Production Co., Ltd.
HRRUTLEER 81 Jia Shiun Enterprise Co., Ltd.
50 1V-AsahiCorporation 81 Sanlih E-Television Co., Ltd.
#HHAEHTLESRR : n "
81 Studio 2 Animation Lab
m2g UMAA Inc. - :
a-vkTa 81 Swallow Wings Films Co., Ltd.
uzumasa, inc / TIFF Seller 81 T.K. Market International Co., Ltd.
13 AEHARA PR " : " T
ol 81 Taipei Multimedia Production Association
WA-WA-PLANNING i i
m-15 gom 81 Winner A &V Corporation
.17 World Hi-Vision Channel, Incorporated Thailand
MR NAES Ay ey R VR RH 93 Film Frame Productions co.,Itd.
WOWOW INC.
69 gatamwowow 93 GN:Z/I TAAII;UB €0, LT -
50 Yamagata Television System Inc. 93 Solden - n.terpnse co. L.
#RBMLETLE 93 Klongchai Pictures Co.,Itd
16 YOMIURI TELECASTING CORPORATION / YOMIURI-TV ENTERPRISE LTD. 93 Office of Permanent Secretary, Ministry of Culture
EET L EREHRAT HREUFRTLEIYY-T51X 93 Pacific Island Film Co., Ltd.
_- YuhiYuhiKingdom N : ¢ -
c-7 SOBVEE (151 M 5XLCC) c-2 Thailand Film Office
Korea US.A.
110 9ers Entertainment m-6 Otakon (Otakorp, Inc)
26 AK Entertainment UK
m-2 ALIVE c-6 Audio Network Ltd.
26 AVA Entertainment Co., Ltd. 28 British Embassy, Tokyo
26 Bethel Global Media Contents UAREARE A5 NARES
26 Channel A m-37 HYPER JAPAN LONDON
26 CJE&M Corporation Vietnam
26 CU MediaInc. 156 Vietnam Media Corp.-BHD Co.,Ltd
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Exhibitor Data

Growth in scale as an international market with an increase in the
number of exhibitors, exhibiting countries and number of regions

There was an increase of 16 exhibitors over 2013, totaling 332. JCS has further expanded its scale. There was an increase of 53 exhibitors

Buyer Data

Buyer registration in japan increased significantly
JCS has attracted attention as a place for business development

The number of buyer registrations increased approximately 8% compared to last year. The significant increase in the number of buyers

which was a threefold increase from the prior year, especially the Japanese regional TV stations who have momentum as content shows the awareness as an important marketplace for business in Japan. When looking at countries abroad, the highest number of

holders. This dramatic increase is a notable characteristic this time. Estonia, Ivory Coast and Columbia exhibited for the first time. We registrants was from Taiwan and Korea followed by Hong Kong. In addition, the number of registrants from the ASEAN countries

increased by 19% compared to the previous year indicating there was more focus on JCS as a multi-content market in Asia.

BAERONAV—ERHASEM ESXADIZFELTEEZEHSB)CS

NA Y —B D EIE AR %IEN, FTE HAD/N\A VT —DEMHE LU ERNTOEERET X ADFZELTORMOBRUHRR TN L B

demonstrated our presence as an international market in Japan and overseas.

HEZEH HEE g &€ (CEMU. SVERNGY -7y heUTHREZIEK!

HEAGHEN2013F L) 16FFRIEML. G533 2K, JCSEEW—BREEBALEL, EICOVTYYRILY —ELTBVOHZEADMATVE

D EIFEDKMELRB53HGEHE, CORBHRIBMESEOREIRNERB T L. IRAMZF7 I-FRT7—)L. 2OV ETHSEHHE. EIR

WY —ryh LT ERMCZOFERZRLELL,

Number of Exhibitors

Number of Exhibitors by Country/Region

TR AL BE FEOIECTERERN S FASEANEEN S OBEFEHN GIELVI9% Ty 7L ZENS. TITOTILFIVTIYY—TvhE
LTOZEEEDESAIANZIELSE,

Number of Buyers Number of Buyers by Country/Region

A & - st Bl B R E A # N —# - R/ N1 — 3
Asia 104 | Japan 186 | Sweden 1 Asia 457  The Philippines 19 | Canada 3
Cambodia 19 | Europe 26 | UK 11 Brunei Darussalam 1 i Vietnam 10 { USA 45
316 China 2 | Belgium 3 | North America 8 1.074 Cambodia 1 JAPAN 584 | South America 4
Hong Kong 2 | Bulgaria 1 | Canada 6 ! China 33 | Europe 53 | Chile 1
Indonesia 3 | Estonia 1 USA 2 Hong Kong 81 | Belgium 2 | Brazil 1
2013 2014 Korea 35  Finland 1 | South America 6 2013 2014 India 10  Croatia 1 | Mexico 2
Malaysia 13 i France 2  Colombia 6 Indonesia 17 i Finland 2 i Oceania 11
Singapore 1 | Germany 1 | Middle East 1 DeCiSion Maklng Kazakhstan 2 | France 22 | Australia 9
Taiwan 23 | Latvia 1 Turkey 1 Authorlty in BUSiness Korea 97 | Germany 7 | New Zealand 2
Thailand 5 | Poland 1 i Africa 1 BRERTEIE Malaysia 13 | Hungary 1 | Middle East 2
Vietnam 1 i Russia 3 | Ivory Coast 1 No decision Myanmar 1 ltaly 3 i Kuwait 1
making power, N X
but have influence Nepal 1 ¢ Russia 3 | Syria 1
o Pakistan 1 i Sweden 1 | Africa 1
Some decision
making power Singapore 26 | Switzerland 1 | Tunisia 1
Absolute decision Taiwan 106 UK 10
making power Thailand 38 | North America 48
Industrial Sector Business Category Industrial Sector Business Category
BWKRWIY Ty el kWY Ty xiER|
40.4 v 58.6 74.7 Production 73.1 55.4 Film 76.7 52.3 Production 71.7
| 253 Distribution 60.9 Distribution 63.9
66.4 Film 50.5 11.6 Sales Agent 59.7 v 66.8 Sales Agent
6.2 Animation 9.6 Broadcasting Network VIDEO/DVD 56.8 Broadc_asting N_etw?rk
123 Industrial Association Theatrical Distribution
15.1 VIDEO/DVD 2.1 Record Label Internet Content Delivery
. Pay TV
] 3.4 Event/Concert Production .
8.2 Music Music
3.4 Theatrical Distribution Event/Concert
i . Record Label
8.2 Internet 1.4 Music Publisher Event/Concert ) )
3.4 Content Delivery Music Publisher
6.2 Event/Concert : Mobile Festival/Market
2.7 TaIe_.-ntAgency Service Provider
6.2 Mobile 3.4 Festival/Market Publication Advertising
o 2.7 Pay TV ) Trading Company
3.4 Publication 0.0 Advertising Comics Talent Agency
0.7 Comics 4.1 Service Provider 31.6 Animation Industrial Association
0.7 Trading Company Govt Agency/Embassy
Overseas 8.2 Other Japan Overseas 19.2 Other Japan Overseas Other 3.3 Japan Overseas Other Japan
L J L I} L J L ]
100% *Multiple answer (#E%) 100% 100% *Multiple answer (#4E%) 100% 100% *Multiple answer (#4E%) 100% 100% *Multiple answer (#4E%) 100%




Business Meeting Results

Approximately 6,000 business meetings took place

The number of business meetings increased by nearly 18% as a result of the increase in the number of the exhibitors and registered

buyers. The multi-content market has further grown. Large numbers of deals were done in the animation in addition to the mainstream
of television and films.

EHESNIcEmARAFEUIH6,0004F=5CER

HEEEE BB\ —HOEMCHEV. BAGHEEENSMNI8 AL BR MUEY -y N LAIRELT. SERBIREEZITELE. AT TU—75I
TR?2E. FATHZTLE -BE(CIMZ. 7 A= avBEICEVTERZLOBEADPRMINTVET,

5,699

Valid Responses H#iEI1Z#:205

BUSINESS MEETINGS

[SEA LGS

Business Meetings
TR D HERS

7,000
Detail of Deals Done

RHEROHT I —
6,000 - 5,699 -

5,000
4,000

3,000
Film

16.3%

2,000

1,000 * Estimated deal is inclusive. KIBAHEEE

2013 2014

Voice

Senmmaey \Vladimir Alenikov

Film director / writer / producer “Princess' War Productions

| can see it as a really really exciting
and interesting event for me and my
company.
TIFFCOM/JCSE. &ETEIF YA TA2Y
THEKRNAAV T,

S Nguyen Bao-Mai

Sales&Acquisition “BHD Vietnam Media Corp. "

At TIFFCOM we can meet the TV people
and we can meet the film people
industry in TIFFCOM and you can do
like good business here.
TLEEREIYT>Y OBEFRE CERIC
TOERATEBZEN EPRRICEVTIZ
ETEMENTY,

Assistant Vice President “Astro”

Hock Doong Ho

I think it's really good, it's very interes-
ting to have animation as well.lt's very
specific to have this combination,
I think it's really, really good.

ZLDT A= avERDNFER CENT
BEY—7y~THBZEH TIFFCOM/JCS
DFEFHTY,

Bertrand Torpedo

Director “Torpedo Productions ”

It's very nice, | really want to come next
year and | think | will try to bring partners
because we meet very interesting
people and the atmosphere is nice
so people can talk together in a nice
place. Everything is connected to
with everyone. It's really good.

FESLLWFEIOR BANGES R
N=RF—[CHRZBHATIT.RFEELT
ZMLrzL,

Buyer Hyun Park UsA
Vice President “DramaFever Corp. "

| think the success is because you have
merged 3 big conferences together and
for someone who comes from abroad,
it's a much better experience because
| can see all the clients at one time and
I don't have to come three times. So

I'm very very happy with this experience.
3DDY =7y Ne—DDIEMTHRTES _— A

&S(CHSTTIFFCOM/)CSIE, ETERIEE ' - \ i
- A

Andres Bayona

Project Director “Proimagenes Colombia "

For us, it is very important to be here
because we are trying to understand
how the Asian market work. We want
to be closer for Asian Market and to
understand what kind of products
and services you are looking for, Iy
that's the reason we are here.

TETDI—y NeMBzH(CE)CSAD
SMNETEER T T DI~y hADE
MRZRD. FCTREESNTVRE@EP Y —
ERZEMBLHICEMULTVET.

MEWHELDIZATUNIRITENTE,
ETERVEERNTEET,
Sebastien Horn
Marketing Manager “Peppermint Enterprises Ltd. Co. KG "
We deal in animation in Germany,
TIFFCOM is of course home market for
Japanese animation, it's a very good

place to look for new content.

TIFFCOME.BAD7ZX(COY97K8T3
O RIMBVWI—TYRTT,

Febrina Agusta Sibuea

Promoter “Dyandra Entertainment "

It's a really great place because | met
many people, | found many new
artists so it's very good place to make
new business.

INETLERDBNSTEELDEE-T—
TAAMEHRAFLIJCSEFRES R R
FEDTZHDRWERTT,
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From the beginning, TIMM has been a place of networking in the music business between Japan and many different countries around the
world. Showcase Live covers a broad range of genres, interaction of information at the booths and business negotiations for import & export.
TIMM is the only music market in Japan which makes it possible to conduct all of this at one venue. Buyers from Japan and overseas focus
their attention on the showcase live featuring combinations of big names and rising artists participating, can’t be realized anywhere else.

TIMME BARRRIVHANSEFZEEBHREERYNT—F I DARBIFHATTBEVI v 2D —F—2 517 HET — XA TOHERKLE
BHADEK. ZNEIRNTZVEDDRBTHRIBRT—ILDEEY—TyMI BARTRBTIMMEFRZDTY, EvIRXR—LDSFTIHLRDT—T1 Xk
FTHHSNML MTEEN CRONBVEBEDENERTZS3— T —F717 . BRIADNI VY —DAS TR EZEDHFE L,

DEPAPEPE, KAO=S, GILLE, KiRiKo (#-F), mayuko (#¥), Younha, The Barberettes

Dempagumi.inc(TAIE#8.inc), NAGAREDA Project GiiEProject), VALSHE, fhana,
YANAKIKU, THE POSSIBLE (THE 7Rv<7Rk—), DollysElements, Chu-Z

PASSEPIED (/N2E L), NoGoD, TarO&)irO, HAPPY, MOLICE, JOSY, FUTURE BOYZ,
comme ci comme ¢a(JLSILY)

[Alexandros], Sakanaction (Y134 3>), VAMPS

LU

\

mUsICRONDILEDM
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Event & Seminar

Diverse events and seminars to provide beneficial business

opportunities and meetings

Seminars covering 12 topics such as music, film, TV and animation were held to create diverse business opportunities. Showing high rate of

interest, the volume of seminars and showcase live events was increased and doubled the number of listeners compared to last year.

BRBEDXRAFY U ADPHEEVWEIREMTSE. %

BARY P EIF—

SRECEALEYRZF vy AOBIEOO BEE-BRE-TV- 7 ZARE N 20TFTEBINEY I AN -LictIF—2HE. . >a—Fr—547
REDANYIER) 13— LZBUTERLUAFE QR BEERCNELVEB O IEEDTTZRUE L,

Oct. 21 (tue) 108218 (%)

M Introducing Japanese Music Overseas: Issues and Potentials

B BARRAOF— v (CE< BASROBMER DIIREFE

B "GUNDAM GLOBAL CHALLENGE project” and “Developing a GUNDAM business
at home and overseas”

B >4 [s GLOBAL CHALLENGE 7OYz o k&
TEARERSBADH LY LOEY XZERICDOVT

B TIMM Showcase Live

B TIMMEEREYF &2a—F7—275147

B (The Japan Foundation Asia Center / UNIJAPAN Seminar)
Southeast Asian Visual Contents: The Present and Future in Film-TV Market

B ERRREERTITE 9=/ A Dv N\ HEEIF—)
HRAEETIRET ST ORED S TV TG ZOTRETHEME (S8

M (Asia Content Business Summit)
Initiatives for the Development of Content Industry in Each Country
and the Asian Region: Possible Cooperation in the Asian Region

B (T2T7- ATV EIRR-YIVEN)
TITHECHE TR T VEEORRECE I TZEE:
EDQELSBHAZEEDDNED

Oct. 22 (wed) 108228 (%)

B <Innovation Master Class) The Audience Strikes Back:
How to engage television audiences through mobile and social media

B /R=232 - YRI—VFR) REEEZRVRE!
V=2 )LEENAIIVEBURBEED I 7 —I A hOER

B LUNCH with BOOKS <Part 1) Books Presentation
{Part 2) Panel Discussion "Books and Contracts"

BSUF O1X-TvoR BB REILEYT—>a>
F28 INRIVT 1 2Ny ar TRIFERK

M How to Find a Partner in the Japanese TV Industry:
Essential Tips on Working with the Japanese TV Industry

B BADQTVERTN—N—ZRD337E

M JETRO Business Seminar in TIFFCOM2014

B 2hOEYRZtEIF—in TIFFCOM2014
~KMNMERZAERIL TV DRI P~

M Inspiring Japanese Film Artists working in Asia: Taiwan

B 77 TERTZAADREANIC S~ EER

Oct. 23 (thu) 108238 (k)

M Predicting Profitability of Movies - Data Science Renovates Content Business

B REQNEEZTFRTS - TV A IV RHRFITZIVTOVEIRZ

B JAPAN NIGHT in TIMM PRESS CONFERENCE

B JAPAN NIGHT in TIMM &2 R

M Film/TV Production Meets World Film Commissions
-How to Benefit from Location Incentives-

B ELCTZERNDT(ILL-TIZvay
~OTMBVCD/INTEA T4 T DFERICDVT~

M Introducing India-Japan animation business case study and aiming for collaboration!!

B HET7 ZXF—/N—Y U ILLBED X ZBHOBN ETZHRADOHE!

Report

Introducing Japanese Music Overseas: Issues and Potentials
BHANEROF — Y [CE< BAZTEOBIMNER OIRIRERE
Speakers: Mark YOKOZAWA (Assosia Inc.), YAZ NOYA (LYNKS INTERNATIONAL CORP),
Yoko YAMADA (Coordinator)
& B & EEEMIARHTYIT).YAZ NOYA (LYNKS INTERNATIONAL CORP).
WEETF (A—F1R—5—)
Three key persons who have successfully
engaged in expanding Japanese music
overseas as international managers of
Japanese artists and as coordinators held
discussions on the current issues and
potentials of Japanese music's overseas.

BAROT7—TAZARNDBATRI AN =T«
K19 —ZDIIHT HE <L DEREEDEINER
[CH#EDY AFBEREETTVI3ADF—T>
%RE BABEOBIMEHORREFBICDONT
FA RNy arE{TVELE,

"GUNDAM GLOBAL CHALLENGE project" and

"Developing a GUNDAM business at home and overseas"
[#>% I GLOBAL CHALLENGE 7OY /M1 &
TBAREREBAOA LY LOES X RERIICDVT

Speakers: Yasuo MIYAKAWA (General Incorporated Association GUNDAM GLOBAL CHALLENGE)
B 8 & Sk (—MAERAH Y A GLOBAL CHALLENGE)

A seminar to explain about "GUNDAM Global
Challenge” which attracted a lot of attention
at "Property Zone” that newly launched
this year was held. The participants showed
high interest about international business
developments of Japan’s intellectual
property rights that went beyond the
framework limited to visual content.

SEENORS THZTONT(V - TEERE
O THYY L-7O—-NIL-FrL P [EDVT
RFATZLIF—Z2RE REI TV OROH
[CBES2V BAOHMMIME DB/ ES X X R
[DOVWT BMEDSBVERINRENE L.

LUNCH with BOOKS

<Part 1> Books Presentation

<Part 2> Panel Discussion "Books and Contracts"
SUF 4R TvIR

B RETLEYT—>a>

B2E NRIT 1 AHy>ar TRIEEZZEK

Speakers: <Panelists> Lucas Oliver-Frost (Lawyer, TA Lawyers GKJ) / Masaru Terui (Lawyer,
Aoyama Law Office) / Michael Leow (Counsel, Gateway Law Corporation)
<Moderator> Chieko Murata (UNIJAPAN)

F 8 & UNRUZR] L—HR-FUN—- 7O MEL (RRFREREHH) RHBAHEL (LRSS
SEREBA) /A7) )r A+ F#L (Gateway Law Corporation)

[EFL—9—]1 HBFRF(2=Sv/Y)

In Part 1, Japanese publishers and literary
agencies pitched selected literary materials
with potential for international screen
adaptation. In Part 2, specialists (lawyers)
on copyrights and international agreements
were invited to answer various questions
regarding films and laws.

BATORIGICDATRENZ IRB B A D MR,
BGLEZR DI —Y b TLEYTF—
> aY R 28T EFE ERZRICHFL
VWERMR (FEL) 2B RECERICEDODD
TEIFRHERLENMTONELR.

{The Japan Foundation Asia Center / UNIJAPAN Seminar)
Southeast Asian Visual Contents :
The Present and Future in Film-TV Market
(EEXREETITEYy—/AIvI\vt3IF—)
HRAEEIZRAE7STORGEI T2 VTS TOTRETHEM(CES
Panelist: <Panelist>Teng Lee Yein (ASTRO [Malayia]), Kaneearch Dandumrongsuk (Bangkok
Entertainment Co., Lt (Channel 3) [Thailand]), Win Khine (Family Entertainment
Group, 5 network [Myammar]), Sam Ol Kim (Cambodian Broadcasting Service
[Cambodia]), Nora Mediana (Moxienotion [Indonesia])
<Moderator> Yuko Sekiguchi (Avanti Plus Inc.)
& 8 #F: [/\RJZK] Teng Lee Yein (ASTRO [¥L—>7]), Kaneearch Dandumrongsuk
(Bangkok Entertainment Co., Lt (Channel 3) [#-]), Win Khine (Family Entertainment
Group, 5 network [2+><—]), Sam Ol Kim (Cambodian Broadcasting Service [A> 7R
27]), Nora Mediana (Moxienotion [/~ RXZ7])
[E7L—9—]1 OMF (AT I70 710 TF2)
Enthusiastic discussions took place mainly
with buyers regarding business develop-
ments of Japanese visual content in the
ASEAN region.

BAOMEIS TV D ASEANMIETO (T
ANSNACDVWT NL T —HRDE GEHIC
FTAAHyavERVIKIFELE,

JETRO Business Seminar in TIFFCOM2014

JrhOEYRZEZF—in TIFFCOM2014
~KMNHNSRBBARIVT Y DES PR~

Speakers: <Paneslists> Max Michael (United Talent Agency), Pierre-Alexandre Labelle (Under

the Milky Way), Mineko Christina Marie Mori (Latan Pictures)
<Moderator> Masi Oka (JETRO Advisor / Actor / Producer)

& 8 #:[/XXURK] Max Michael (United Talent Agency), Pierre-Alexandre Labelle (Under
the Milky Way), Mineko Christina Marie Mori (Latan Pictures)
[EFL—49-13> AH(Fha7RNH—, B/ 70714 —)

Japan External Trade Organization (JETRO)
organized a seminar on how Japanese visual
content could approach markets in the
Americas. Three buyers who are mainly based
their business in Hollywood and Mexico
discussed the possibilities. As a moderator,
we welcomed Masi Oka, who appeared on
the popular TV series in the U.S. and is in
recent years involved in productions of
Hollywood versions of Japanese content.

BAE 7 IREWEE (JETRO) EE T KMNMIHZICH
1TZ2BAOBEIL T2V DTSR BATREN (08
BEIF—ERELELI. ELCNITYRAFS
JEWRETRINA YT —32EEBEC.ETL—
=R TAVHDATTLES)=ZADLF2
Z—HEPGAEREARIST Y DN Ty RIR
BECEDZ VY A HhEZDAFELT,

Predicting Profitability of Movies

- Data Science Renovates Content Business

BRE DN E FRAITS

S TITAIOZDRFHIZALTIVEYRR

Speakers: Daichi Ishii (CEO of CRUNCHERS Inc. ; Writer), Jumpei Matsumoto (CCO of CRUNCHERS Inc. ;
Movie Director), Takeshi Otaka (Representative of Motion Gallery), Shinya Kawai
(Movie Producer)

& & AHAM(CRUNCHERSHERM CEOMFR) AT (CRUNCHERSH#E &4 CCO/ME
B8, K@miEs (Motion Gallery %) GAHEM (ME 707 1—9—)

CRUNCHERS, which developed the "box
office income simulator” held a seminar
on the subject of success factor analysis and
profit prediction of movies by analyzing
storylines and box office of past movies.
There was much focus of attention from
Japan and overseas regarding these
innovative content.

YRR EETRAAD IO S RE D by NERDHT
EREETFRETBETIRAS I2—L—9— 1%
BRI BCRUNCHERSICL B I F— %R,

ZOEHRNLCABHSERNINSEEZEHELL.




23

Networking Party

Exciting networking parties among the participants

Many parties were held at the booth area and the Grand Pacific LE DAIBA reception rooms. This created networking opportunities among

the participants from all over the world and many different genres in a more casual atmosphere than the screenings and the seminars.

v VIO EREBATT EOHNERYNT—F T DE
TR RFIL F5218 714 LE DABADERIAETIEBH, SESER/ S~ T AESNELTE, £SF—DRIU— 23 T ERELB BT
FEAOH, Iv L OEFEMA Ry hT—F 25 OB 22 TEXVCEAVELL,

JCS Welcome Party

ATP Joint Booth Refreshment Hour KOCCA Networking Party
ATP HET—RUT Ly ar N7 T— HEBBXIY TV EYXARHER2014

o

PINEWOOD & Imagica Cocktail Reception
PINEWOOD&A YT H AV FILLtT> 3>

yeyzAZRE 2014

gRREIYTY

L?_

Arefreshment hour took place in the booths.
Kagamiwari (breaking open a ceremonial sake
barrel) took place. In the hotel's banquet hall, networking party for tv S

T—RATYT Ly Xy NPT —% R, 52U ENT industries was held. A cocktail reception took place in the booth area
hnxlLl. RTILDBERE (29F) T EPRRRREMTONELTZ, T—RNTHITIL TV avpfTbhELk. ‘

—

Fuji Television System Pavilion Party Pavilion Representatives Luncheon Asia Networking Reception
REVA REEBRS
e

A luncheon was held at a restaurant in the hotel

l A networking party was held for the exchange of

various people in the TV/film industry in the Asian
A party hosted by the exhibitors was held in the with the pavilion representatives. region.
booth area. RFIOLANTVETREVF > DR EEEEHTBR TOTHETT L C/ MECEDEESEFSERAL DR
HEETED/N—T I\ T—ZRTN—T D BfEEShE LT, KETVEL, D RYRT—F I N—T1ZRELEL,
— - S 4

Market Screenings & Online DVD Library

Films presented by JCS exhibitors were screened at the venue
Various screenings took place in cooperation with TIFF

Films presented by the exhibitors were screened to many buyers at the screening room in JCS. P&l Screenings for the press and industry

professionals, featuring films presented at the 27th Tokyo International Film Festival took place at the JCS venue (Odaiba) and at TIFF
(Roppongi). Renowned Japanese latest entertainment content have showcased at the screenings.

JCSHEENOHmINTZFme RIZAICTLER

I TIFFEEEHE LSS FTREROHE = £

BIBAD R == LTHBEDBHRE NIAERE B <O/ T —(CZEOREEEUE, £7e. SR (HE1) LTIFFRIS (/Ao (£ T, 827
EEFERMERD LR T LR ERMFERIEE (P8 Screenings) & B, BANBASESERBILY S — 71X MESE ERUELTE,

Screening List (Market Screenings & P&l Screenings)

Film Far East Film little forest -summer / autumn-
FE(Z7—1—2NK) UL 74 LANE /R

Eilm THE NEXT GENERATION -PATLABOR- episode10 — francesca
THE NEXT GENERATION /SRLA/\—/ TEY—R10:&E!IHVL A/~ TIUFIRAN

Film HIBI ROCK: Puke Afro & the Popstar Film Princess' War/ Vanechka * Long Trailers of Princess’ War and
H4Ovy Vanechka

Film THE MIGHTY ANGEL il {GEKI CINE)GOEMON ROCK 3 - ZIPANG PUNK
The Mighty Angel TEXTR)ZIPANG PUNK~AAEFFIOV I

_ Karen Senki, Mad Box Zombies, Spy Penguin, Tomotoon! )
AN o N oyful Reunion

M g, o KRy o2 E— X, 2/ RUF>, Tomotoon! Y
Pale Moon ;

Film P Film  SIVAS

Film A Courtesan with Flowered Skin Film RUINED HEART: Another Lovestory Between A Criminal & A Whore
EHEH BN

Film GARM WARS The Last Druid il UNTIL THE DAY COMES
HIVL T4 = ZZN-RILA K~ bo(avial

wimaton APPLESEED ALPHA Film MIRACLE: Devil Claus' Love and Magic
Ty TN —=RTIT7 MIRACLE FEZ O ADTREREE

Film The Werewolf Game: The Beast Side Film Kyoto Elegy
NIRRT — L E—ZRNTFAR NUAREE
Midnight Diner 3 / The Ancient Dogoo Girl )

§ Watermark
Vo w3/ afokrsbeh Film

Snow on the Blades

Film

HRARIR D AT

Online DVD library newly launched
Provided more flexible opportunities

JCS has newly launched an Online DVD Library this year. Films and videos presented by JCS Exhibitors has made available for online
screening not only during the event, but also before and after the JCS. Welcomed 93 titles, the Online DVD Library has offered more
opportunities alongside Market Screenings and P&l Screenings.

Period : 7th Oct (Tue) - 30th Nov (Sun), 2014 =The viewing period vary by titte. On Demand Screening Platform : Festival Scope Those Eligible for Screening : Those
who have completed JCS2014 registration. Some titles can be screened by Festival Scope members after the event. sSubject to ID badge type.

Z>54>DVDZA4T73)—% 4B A LUEZLK DR = IEM
SEEY. AL 51V DVDFA TS~ AR NE LT, HBEN S MBS N AR JCSRIRE I TR, ZOMBICEA S T2 T 5y hTF—LIET
B BRI ERFRIC £ B DNBZ B /Y I (CTHAIEREMETE 3T —C 22 BBLE LT, TN L9 ERARBATAE Y. BIFED T — 4y k

RO)=Z2 7 PRILEBREEEIC. LWELL DR ZRBLEL,

JNBAEARS - 201410878 (K) ~118308 (B) ralcsu'Es 4> 7YV RERT Sy N 74— L : Festival Scope
BB RTAEE © JCS2014EBE D H. 2tk —2BIEM(FFestival ScopeR B (CE LB, *BL. DNy VBRIIC LS




25

N
> l‘.

SIS

AR i AR

Co-Production Events

International Co-Production Events connecting
japan with europe and korea were held!

In Co-Production Events, "ACE Co-Production Lab" collaborating with ACE (Ateliers du Cinema Europeen) and "KO-PRODUCTION in
TOKYO 2014" collaborating with Korean Film Council (KOFIC) were held. 10 producers participated from Korea and Europe who were

wishing to produce films in collaboration with Japan. One-on-one meetings with those related to the film industry in Japan took place

during the event, as well as, seminars on co-production. There was a big turnout of those who were interested in co-production.

BAEI—Ov/N-BEZRSEREREREAARY M RE!

EFEHEREEA R NTIFACE (Ateliers du Cinéma Européen) &"HBO 704 73> - 57K "% KOFIC (EEMEIREZSR) £"KO-PRODUCTION
in TOKYO 2014"zRtE, 3—Ov/\EREMN S HALOHRAEFZBETEEZIFSL. 1007072 —F—MSmMUE LI, BEPEEHADERE
FREEOBRII—T > 70 HAMFECETZ IS5 £, A ARECHEEKDH 32 < ORGETEROVELE,

Events Schedule
\ ACE Co-Production Lab \

Oct.21 (tue) Oct.23thu)

Seminar : Co-production Nuts & Bolts Case Study:#3

[Incl. Explanation of Japan's Co-production Subsidy] T—2RAGT 1 #3

ERHEERERE D2 (F: BAROBMEMS) /4 —7 >3 — 1-on-1 Meeting with European Producers

Pitching Session : European Projects TOT2—F—PRELOEIRATYF VI (BRIZ—F1>7)
ERHERREREOE Y F >ty ay

European Films in Japan
1-on-1 Meeting with European Producers BAICH T2 R NBRE
TOT1—F—PRELDEI XAy F > (BRIZ—F1>7)
Case Study:#1
T—RARIT A #1

Oct.22(wed)

Shooting and Casting in Japan
BAERICEI2EE FrRT27T
Case Study:#2

-++ ACE Co-Production Lab Only / BRO7 04> 3> - JREMED HIR

TIAATTR ] KO-PRODUCTION in TOKYO 2014
Seminar : Fund raising in Europe

S-Ov/ATOESTEE/ F—7> I — Oct.21(tue)— OcCt.23thu)

1-on-1 Meeting with European Producers One-on-One Meeting with Producers
TO071—T—LOERIS—T>T TOT21—F—PRELOLIRIATYF I (BRIZS—FT1>7)

Report

Seminar : Co-production Nuts & Bolts [Incl. Explanation of Japan's Co-production Subsidy]
ERFARREREI—X (F: BAROBMERH) /A —7 >3 —

Seminars were held introducing fundamental procedures necessary for international co-production. Takenari Maeda
of UNIJAPAN explained the “UNIJAPAN Co-production Certification Program” and about the “Agency for Cultural
Affairs Co-production Subsidy” in the first half of the seminar. Ronan Girre of Ateliers du Cinéma Européen (ACE), the
European producers' association held a lecture on the definition and benefits regarding international co-production
in the latter half.

EREERREICDOVT BEANLGEROOBLREEBN T IS —20E. IF - 3. IV v /U ORTERREI I IS v/
ERHERREREISLUIXEF BREREEADTE(CDVTHE. B¥E. I—O0v/ 07071 ——FHKACE (Ateliers du
Cinéma Européen)0O7> - L KLY ERRRAEEOEBR LAYy NI ECETZHEN . ERRFRECHEKERDBEAOTO
FTa1—F—CE T EAMBERERFONZIMRLBVFELS,

Pitching Session : European Projects

ERARSEEEOE Y F U tyay

Many people gathered at the open pitching session held to provide proposals broadly to the JCS participants and not
one that was limited only to ACE Co-Production Lab' participants. The basic principle was to focus only on pitching and
no data and films were used due to time constraints. Presentations were 10 minutes, Q &A were 5 minutes, both
accompanied by consecutive translation.

BEra704 923> SHRSMERETEELCSRIFEANGLEEZRETZNHEYF LI CEL<OBRE2EDF LI KRIDRE

FLEENOREEZERETEYFFLIOHTSZEERAIC. REZELCTLEY T -3V 2109/ BRIEEZ59H. ThThE
JBRESOTITVELE,

Seminar : Fund Raising in Europe

I-OyNTOELIE/F—Tot3IF—

Ronan Girre, Chief Executive of ACE was invited and he introduced methods on how Japanese producers would be able
to get funding in Europe. An explanation of rules for the plan to be acknowledged as a European film, how to secure
producers, each countries' agreement regarding co-production and the point system of partner countries were
explained. The seminar provided a broad range of necessary knowledge covering how to access subsidies and private
investors, tax benefits, characteristics of various funding to repayments of debt as basic knowledge on funding.

ACEQF—7 -TOEIF147THZ0F > - JLEEZDZ BAOT7OTF 21— —TE 7V L RAEERI—Ov/STOERFEAXICDOVT
BALELE.FTR.EEAI—Ov/NNBRELEHOENZOHDOREY. 7O0T7T1— Y —OHRE HAREORE R E P /N\—N—EO
KAV RT LB ERFA K2 BERNRB T 72 T4 I D/ INIELT BIREPINRBIRERAND TV 2 HE%(F U6, BB,
SEIFELTFUROBENSEBFRECOVWTCE T AERMBERT LB ERTIEIF—RWELE,

One-on-One Meeting with Producers

TOF1—F—PRELOETRATyF LI (BRIZI—F 1Y)

Atotal of 134 meetings was held for the 10 participating projects and an average of 13 meetings per project was held.
Proactive and energetic meetings took place among the participants, which ranged from a broad range of Japanese
producers from major companies and independent producers, as well.

SIMOLE(ICHUT. I—T 1V BR2EATI34AHTON I RESH U OFEI—T L VHEBRI3HCEDFVEL. 7RI =1L
SNCEAFRENSA VTR TV NETRELEAD7OT 21— —H BN ETRBRADERLBI—T oI DM Thh&E Lk,

Networking Lunch

ERHERREAARY N RYNT—F 2T S0 F

A luncheon was held as a venue for networking between the participating producers and those related to the film
industry from Japan and abroad. Enthusiastic networking took place with the attendance of key people on
international co-production and programmers from international film festivals. Speeches were made by
participating producers of ACE and KOFIC to open the meeting. Aggressive exchange of information could be seen
taking place with the participants.

SNMEE7O7T1—Y—EERFOBRERFRELORY N7 —F I DKL T BERRE % . BRARRIFOF—7 2 0B RE
KDTOI IV —ERFULIERLBRYRNT—F o UDThNEL F HRICHEVACELRSUKOFIC(BERERREZEER) DEE
M7OT1—F—h5EREH. SME EREEN (CHERRBIIHRFHARONELL,
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Media Coverage

There was an increase in media exposure
from additional 11 countries and regions covering JCS
This is an indication of increased interest from around the globe

AT 47 REFEDE- O 1 118N HANGELOFESTHIHDbNELE

2013

2014

Australia Mexico

Australia

Belgium Taiwan

ltaly Singapore

Austria

Brazil United Kingdom

India South Africa

China United States

Bangladesh

Indonesia Switzerland

France Vietnam

Canada

Japan Taiwan

11 Countries

and regions China
increased

Hong Kong

India

Japan

New Zealand

and regions

Korea United States

Colombia

Thailand United Kingdom

France

14 countries

New Zealand Vietnam

Germany

Malaysia
25 countries

Hong Kong

Screen International

The Philippines and regions

SCREEN International (Daily)

*As of December12, 2014

Shanghai Daily

o w—

SCREENDAILY

TIFFOOM talks adaptations
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Tokeyo it ] film festival kicks off, eyes
promating cultural industry

Screen International (UK)
2014.10

SCREENDAILY (UK)
2014.10.22

Shanghai Daily (China)
2014.10.23

Tuéi Tre Online

VARIETY

The Hollywood Reporter

The Chinese Film Market
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Ride the Wave with TIFFCOM
P

The Hollywood Reporter (United States)
2014.10.21

The Chinese Film Market (Magazine)

The Chinese Film Market(China)
2014.10.21

TFRCOM THrCOn
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Xinhua News (Eng.) (China)
2014.10.23

The Chinese Film Market Magazine (China)
2014.10.15
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Outline

NAME /%&#5

VISITOR REGISTRATION FEE/ AimEiz#

Japan Content Showcase 2014
(11thTIMM-TIFFCOM2014-TIAF2014)

PERIOD /2

Oct.21(tue)-23(thu),2014 9:30-18:30 (only 23rd 9:30-17:30)
20145108218 (k) ~23(K) 9:30~18:30 (23H?M#9:30~17:30)

WELCOME PARTY /) ALIN—F1—

Oct.20(mon), 2014 19:30-
GRAND PACIFIC LE DAIBA 1F Restaurant "HERBETTE"

201441082068 (A) 19:30~
RFIVIZ2 N T 199 LE DAIBA 1F LRNZ> "HERBETTE"

ORGANIZERS /£

On-Site Registration JPY21,600(Tax Included)
(Valid during 10/21-23)
WHKE 21,600/ (BiA) (BMERARIH 10/21~238%)

FIELD OF EXHIBITS /B3 %

Content holders of Film, TV, Animation, VIDEO / DVD, Mobile,
Internet,Comics, Digital Media Contents, Music, Publication

BRE,/ 7L E/ T ZAX—>3> /VIDEO & DVD//#&H /(19 —Kkv /Iy /
FIINATATIALT Y B/ BRBEDLT Y RILY —

OFFICIAL WEBSITE /A®XWEBH 1 b

http://jcs2014.com/en/
http://jcs2014.com/ja/

Ministry of Economy, Trade and Industry (METI)
UNIJAPAN
Foundation for Promotion of Music Industry and Culture (PROMIC)

The Association of Japanese Animations (AJA)

SUPPORTERS /#i&Etk

RHEES

PNEEHFEAIZ v/

—HRET AN BRER - UIREME
—RAEEA BABE R R

All Japan Concert & Live Entertainment Promoters
Conference (ACPC)

Computer Entertainment Supplier's Association

Federation of Japanese Films Industry, Inc.

The Federation of Music Producers Japan (FMP))

Foreign Film Importer - Distributors Association of Japan, Inc.
Japan Association of Music Enterprises (JAME)

The Japan Commercial Broadcasters Association

Japan Council of Performers Rights & Performing Arts
Organizations (GEIDANKYO)

Japan External Trade Organization (JETRO)
Japan Film Makers Association

Japan Satellite Broadcasting Association
Japan Video Software Association

Japanese Society for Rights of Authors, Composers
and Publishers (JASRAC)

KEIDANREN (Japan Business Federation)

Motion Picture Producers Association of Japan, Inc.
Music Publishers Association of Japan (MPA))
Recording Industry Association of Japan (RIJA)

Society for Administration of Remuneration for
Audio Home Recording (SARAH)

Visual Industry Promotion Organization

(alphabetical order)
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(50%IE)

Venue

GRAND PACIFIC LE DAIBA 2-6-1, Daiba, Minato-ku, Tokyo 135-8701, Japan
AT TSI\ T1v% LEDAIBA T135-8701 RR#BEXEHH2-6-1

-
ATFLT =2 i

q——\
Eg}g(éggns DAIBA sta. - LckaToKoegc

GRAND PACIFIC LE DAIBA
RFNITSVIK 7197 LE DAIIw

Rinkai Line TOKYO Teleport sta. P
YADWLER FRT LKR—NR

% DAIBA station on the Yurikamome line is facing the hotel entrance.
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