Japan Content Showcase 2019 (16th TIMM-TIFFCOM2019-TIAF2019)

lkebukuro  Oct 22 (Tue) — 24 (Thw), 2019
22nd, 23rd : 9:30-18:30, 24th : 9:30-17:30

Shibuya  Oct 28 Mon) - 30(wed), 2019
28th : 9:30-18:30, 29th : 9:30-17:30, 30th : Showcase Live only

g 201921082280 ~248(K)
228.23H139:30-18:30. 24H139:30~17:30

#s 2019108288 ~3080GK
28H129:30-18:30. 29A129:30~17:30. 30AR ST D&

lkebukuro - SUNSHINECITY CONVENTION CENTER
gAFFF)COM' 3-1, Higashi-lkebukuro, Toshima-ku,Tokyo, 170-0013, Japan
Shibuya  SHIBUYA EXCEL HOTEL TOKYU
(TIMM) Shibuya Mark City Building, 1-12-2, Dogenzaka,

Shibuya-ku, Tokyo 150-0043, Japan
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On-Site Registration JPY 27,500 (Tax Included)
*1D Badge valid during the market period.

TI FFCOM Tr?’:(gr?\ational

TIMM

Ikebukuro Oct 21(Mon) 14:00-19:00
Oct 22(Tue) 8:30-18:30
Oct 23(Wed) 9:00-18:30
Oct 24(Thu) 9:00-17:30

Shibuya  Oct 28(Mon) 8:00-18:30
Oct 29(Tue) 8:30-17:30

wrss 27,500 @) " oy ;
et 201916th TOKYO INTERNATIONAL MUSIC MARKET Marketplace for Film &TV in Asia Anime ® 90
Festival
#%  10A218(A) 14:00~19:00
108228 (%) 8:30~18:30
108238 () 9:00~18:30
108248 () 9:00~17:30
%8 10828 (A) 8:00~18:30
10A298 () 8:30~17:30

Content holders of Film, TV, Animation, VIDEO/DVD, Mobile, Internet,
Comics, Digital Media Contents, Music, Publication
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http:/www.jcs.tokyo

http:/www.jcs.tokyo

Ministry of Economy, Trade and Industry (METI)
Visual Industry Promotion Organization (VIPO)
UNIJAPAN

Japan Music Culture Export (JMCE)

The Association of Japanese Animations(AJA)
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Ministry of Internal Affairs and Communications (MIC)

Ministry of Foreign Affairs of Japan (MOFA)

Japan Tourism Agency (JTA)

Toshima City

[Alphabetical Order]

All Japan Concert & Live Entertainment Promoters Conference (ACPC)
Computer Entertainment Supplier's Association

Digital Content Association of Japan

Federation of Japanese Films Industry, Inc.

The Federation of Music Producers Japan (FMPJ)

Foreign Film Importer-Distributors Association of Japan, Inc.

Japan Association of Music Enterprises (JAME)

The Japan Commercial Broadcasters Association

Japan Council of Performers Rights & Performing Arts Organizations (GEIDANKYO)
Japanese Society for Rights of Authors, Composers and Publishers (JASRAC)
Japan External Trade Organization (JETRO)

Japan Film Makers Association

The Japan Foundation Asia Center

Japan Satellite Broadcasting Association

Japan Video Software Association

KEIDANREN (Japan Business Federation)

Motion Picture Producers Association of Japan, Inc.

Music Publishers Association of Japan (MPAJ)

Recording Industry Association of Japan(RIAJ)

Society for the Administration of Remuneration for Audio Home Recording(SARAH)
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201916 TOKYO INTERNATIONAL MUSIC MARKET

SUMMARY &=

Number of Business Meetings and Total Value recorded highest ever! Total number of visitors was 16,217*,

registered by 56 countries/regions.

SDTIMM  @TIFFCO

tplace for Film &TVin Asia

Tokyo
nternational

Anime 8008

Festival
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Business Meetings
[SE3E
*Valid responses /BIEEH 319

8,555

Total Value

5% ok %

*Including Prospective Deals/B# RIAHET
*Valid responses /B®EZEEH 319

$77,327,214

$63,340,750
$60,050,000

*TIMM Showcase live attendees are not included  ¥TIMME#S 1T RiGERITEET

Content of Deals
BRI aryTY

*Including Prospective Deals/B# RIAHET

*Valid responses. /B)EZEE 188

31.4%

TV:Live-Action(FLE-EE)

22.3%

TV:Animation (FLE-7=Xx—=3>)

21.5%

Movie: Live-Action (BE-£E)

11.1%

Movie : Animation (BAE- 7 = %—3>)

- 2.4%

ntellectual Property(IP)
1.8%

usic:Master Recording (&% 51 +>X)

1.7%
Inflight BRI 2—F A2 4h)

1.6%

ormat(74—<vh)

1.6%

usic: Artist Booking (#5177 v*>%)

0.8%

Event/Concert(A~\>b, /3 4—h)

0.8%

Film Festival (B:EIZR)

0.5%
Book Adaptation/Remake (B DBLE LHE-BURILAE /) x17)

0.5%

Music: Distribution (-7 1 XNJE1—>32)

0.3%
Music: Publishing (Z%- HhR)

0.2%

Music : Merchandising (&% v —F+>)

0.1%
CG/Digital /VR/AR(CG./7>%Jv/VR.“AR)

0.1%
Publication (HkR)

1.3%
Other (ZDfth)

JCS2019 FEATURES ucs209ma

TOPIC 01

IP/Book Adaptation Rights-related

Exhibitions Increased

Exhibitions related Intellectual Property (IP) and the Book
Adaptation Rights have been increased with recent demands. IP
has raised 136%, and the Book Adaptation Rights 262.5% more
than last year. Many of the business negotiations related those
rights has done actively.
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2019161 TOKYO INTERNATIONAL MUSIC MARKET Festival

ToPIC 02

Special Focus “CHINA DAY”

On the first day of the market, two seminars related China,
“Introducing of Investing in Jointly Certified Work between Japan
and China and Shooting Studio Complex in Qingdao” and “Sino-
Foreign Communication of Film and Television” conducted, and as
an opening event of the market, Welcome Party has been
co-organized with TIFFCOM.

“China Day” (22203 F—E9 TV L/N—T 1 EEE

REDRICEFERICRT 2200137 — [BRREXFRRFHEBEFRNDH
BEREBFERUASVAEEHEDIBN] [FEBRE - TLEERICHTZER
TAMICDWT] &R, EX—TIMDA—T =2 TANRNELTITIVHLIN—T 1
ZTIFFCOMEICHERIRELHL 7=,

TOPIC 03

Exhibitions of Various Pavilions

Various type of pavilions set up in total of 16 pavilions this year; 5
pavilions of Japanese major broadcasting networks, 9 overseas
pavilions of ASEAN(Indonesia/Malaysia), Cambodia, China(2),
Italy, Korea(2), Taiwan, Thailand, and the special focus of Location
and TIFF seller pavilion exhibited.

BE-B»S5EEH16D
BESBRENEVF P HE
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7+ (ASEAN[Indonesia/Malaysial. Cambodia. China[2]. Italy. Koreal2].

Taiwan. Thailand). B4 — 3 ETIFFESRIEICES/ S EVA LD HELEL

TOPIC 04

MPA/DHU/TIFFCOM Masterclass Seminar
& Pitching Contest

Masterclass seminar and Pitching Contest, was held during the
event and was hosted by the Motion Picture Association(MPA),
Digital Hollywood University(DHU), and TIFFCOM. The event was
aimed at promoting the advancement of young film producers into
overseas markets, while the winner of the pitching contest took
home a Film Immersion Course in L.A trip.

MPA .~ DHU / TIFFCOM#fn
ZAWLD—=9ayTHiFE
SHRICE—Y 3 B Fv— T YUY I—Ya, TN YRKE, TIFFCOM
HETC[YREZ—IFAEIF—/EYF T - TN 6B, EFMEEEDE

SEHEHEEL. REFEICIN\UYYRIHERTI BEENEL,
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20191611 TOKYO INTERNATIONAL MUSIC MARKET Festival

BUYERS /-

Compared to the last year, number of registered overseas buyers were increased. Overseas buyers looking for

BIHDPODEG/NAV—HHEINL., REEAETVOAL T VERNIRIBHNAVY—DREELERA%. ATTV-RITIE. EEHN3
%7y 7T UELI,

Film or TV content increased by 4% and live-action by 3%.

Trend in 2019 Industrial Sector Content Category
[2019F01ER] R NA-T 2] OVERSEAS  JAPAN =72 n730-] OVERSEAS  JAPAN
This year, buyers from 50 countries and Movi a i Live-Acti o i
regions (Last year: 44) were registered. 76% (BQOEY)IB 23.6% 9.3% (%Vg; cuon 25.1% 14.5%
of the registered buyers are from overseas. T
Similar to last year, TIFFCOM saw a dramatic TV 19.8% 7.2% Animation 26.4% 4.6%
increase in interest from foreign buyers. Fre) (7=A—23>)
BRSO/ T BROBEHTO%E SR Mobile /Internet 8.4% 2.0% Music 13.3%  3.0%
LAY, MBI 5E, AP OBEOEANE OREE E
EILRNBERLBVELL, £, BHRE - b Home Entertainment 7.4% 2.8% CG/Digital 4.0% 0.6%
50 (FEF:44) EXIRICHT, E-#igbInEL 1, (R BT B—T A2 X) i ) (CG/7Y8) ) )
Event/Concert 5 5 Format 5 5
PRENASn 8.4% 1.0% (Fhoh) 4.0% 0.3%
Number of Registered Buyers Original 299  01% Other 36%  0.6%
by Country / Region (R fE i i (zoft) ’ ’
[E-Hk BB 4/ 1 v — 5] Character g o
(2019) (2018) (Fr795-) 2.5% 0.5% .
57 Publication ) ) Business Category
Brunei(7JvxA) 1 1 (H1R) 1%  0.1% -
St - [#72] OVERSEAS  JAPAN
Cambodia(#> 8 5 Other (85 (B%)
China(shED)- ~104 120 o) 2.5% 0.8% Distribution BT
Hong Kong (F# 68 80 (&) 21.4% 10.1%
India (£ ZR)-weee <4 4 ;
Indonesia(f>KFx>7)- gl 9 Genre g%@%ﬁfn 6.5% 2.6%
Korea(ﬁ) ..................... 97 ‘]‘]8 R
; X [T Content Delivery 55% 3.29
Kyrgyz Republic (FILF X)-wwwmmmweeeees 0 1 OVERS(%/;S) JA@L\! (@) 0% 2%
Laos(Z%X) 1 - - ;
Macau (¥#7)- -8 4 R‘?_ma 8.5% 4.7% '(I'ﬁ;/gé?adcastmg 7.7% 1.0%
Malaysia(zL—>77)~ 14 21 : :
N TTA . Action 9 o Event/Concert Production 0 o
m;’:fr:';((f;fj’i) _g 8 (77532) e 5.7% (IR Tt alE) 4.5% 0.6%
Nepal (f/¥—1b)--- -2 2 Love/Romance 7.8% 5.8% Sales Agent 41%  0.9%
Philippines (Z71JE>)- 21310 =
Singapore (> #iF—IL 17 30 %?(rge)dy 8.0% 3.0% f’jﬁ?“ﬂT\X 3.9%  0.9%
Taiwan (&%) 91 80 7
Thailand (&1)-- 31 39 Children 7.5%  2.3% Theatrical Exhibition 3.6% 0.5%
Vietnam (Nh314) 17 (FHE) : ‘ (|f7) : :
Horror 5 5 Festival /Market 5 5
(5 55% 2.4% (TR ) 3.4%  0.1%
Belgium (NJbF =)o 2 Documentar 5 o Record Label 5 9
New Bulgaria(7 177 0 (i) ox S Larst) S2n 02
o] — con zax | /oo o
France(77>) 20 22 Educational . 8 Publishin , o
Germany (K1) 2417 ) 3.2%  1.5% gy e 1.5%  0.1%
Hungary (/=) —)- . Music [Idol /Animation/Game] Inflight Entertainment
New Ireland (71 1L5k). 10 (EEPARN A i) 2.8%  1.2% PLESARLLS 0.8% 0.7%
Italy (12U77) =7/ 1 : o
New Lithuania(Uk7=7) -2 0 Music[Other] 24%  1.3% {idvertising 0.9% 0.6%
Netherlands (#Z>4)- = 1 : : :
Music[Pops] 5 5 Post Production / Translation 5 9
e S (@ 7D 1.5%  1.0% (F2T0E TS B 1.0% 0.2%
ussia(A>77)- - . . . .
: PN Music[Classic/Jazz] 5 5 Music Publisher 5 5
gs’vae'géﬁ&fy ) ) ' j (BR[55557 Frx]) 0.8% 1.2% (EEHihR) 1.0% 0.1
I—7>
; Suspense 0 o Service Provider 5 5
amlé|(tjirll}a;r<1>d(1*fx)~< 51 (*7”?(?*‘/50 0.3% 0.2% a5 ) 0.9% 0.1%
Other 12%  0.7% Education 0.7% 0.0%
Canada(h#4) 8 (o) (Tﬁlﬁ) A
B alent Agenc 5 5
USA(774U5) 70 (9p>r1—§*;>>x> 0.5% 0.2%
Argenting (P F2) 0 Film Commission /Film Fund 5 5
BE;T(?;E/{“’)' . 2 (F4VLARYY =S TV LT 7R) 0.5% 0.0%
;:Ahng(i'i); . 67) (TP;?id)ing Company 0.3% 0.1%
exico v B
Peru (~JL—)- 0 Government agency/Embassy 01% 0.1%
. . . . (AEFT/KfER) e o
Decision Making Authority . , Australia (F —RRFYT? ) 43 Other 21 074
in Business 1.7% Absolute decision making New Zealand (Za—S—FoR)wmd 1 ) e 0.7%
[£B L OREHICOVT] power (REHEEFF-TLB)
*Valid responses (Bz1EIZE#) 410 158% [ — 1 4
Some decision making power Kuwait (77 z—hk)- 1 )
e (—BBDREHEEF>TVD) New Qatar (H&—JL)- 0 Carlo Cavazzoni We choose this fair because | think it's one of the JCSIZEILTWBDIE, CCHRABREDY—F
. i i DYNIT / Ital ) . > 4o
- .. 4 ?ifﬁ;ﬁﬁf;’)ﬁﬁ ..... L s biggest. FCBBERSHTT,
No decision making power but UAE (757 & EE850). 5
38.8% h~ave influence )
: (REAES S D RENN D) O Lo Mae Enriquez This one is very specialized market. So, the best of TIFFCOMIZETHEFIMAEY—4vh, BADILF
Neither o) (2018 ACCION Inc / Phillippines the best in terms of Japanese content here. | don't >VIZDWTHANZRDFDANZb, TIERDHSN
(RENORERELIETOEL) think you can find it anywhere else. B,
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Exhibitors dealing with Movie, TV, and Publication increased in 2019. For Content Category, Live-Action
increased approximately 3%.

Trend in 2019
[2019 & D{ER)]

Total number of exhibitors was 405
which reached the highest ever. Among
them, overseas exhibitors increased
approximately 30% and their countries/
regions became more varied compared
to last year, which showed the market
became even more international. More
than 85% exhibitors responded that
they achieved to have meetings with
their desired buyers during the market.

HERFHE,F I05HFEBEREEEH. F
THBIHRENINI0%ENML. E - b
HEFELVOZRIETELE. SNEREEI B~
—Tuh&hNEL, Eh 8O%EHEABHERE
ENRVEWERSTW NI Y — LR ETTD
ZENTEEEELEL,

Number of Exhibitors
by Country / Region
[E- 35 H R E ¥

Cambod|a(j7‘/7j;¢/7)) ............................ ‘Ié
China(sRE)
Hong Kong(&#)
India (1K) 1
Indonesia(1>K%>7)
Korea (82E)

Malaysia(¥L—>7)
Myanmar (3+><—)-
Philippines (71UE>)
Singapore (> AKR—JL)-
Taiwan (&7&)
Thailand (#1)

New Bulgaria(F VA7)~
Estonia(TX~=7)
New Finland (74>52K)-

3 2
France (77> X)
Germany (K1)
Italy (1297)-
Latvia(ZhET

Netherlands (#Z>4)-
I L D e —— )
UK(1¥UX) 1
Canada(ﬁj-ﬁ> .............................................. ']
USA (77 xUA) 6
YIS T G P ) L — 1
New Saudi Arabia (I T FET ) 1
(2019) (2018)

Were you able to have meetings
with your desired buyers
and / or companies?

TIFF Seller Exhibition Booths for Various Products/Services
[TIFF£5-1 [BEfS Y—EXRIFT—X]
Exhibition booth for officially selected films for the Exhibition booths dealing with various products/
32nd Tokyo International Film Festival (TIFF). Total 4 services other than content sales were increased which

of official films were featured. widened the business fields covered at JCS further. *Valid responses (H%IEE%) 196

[SRZVEWER SNV —(S4) 3T T TEELENT]

BRI 7Y Tld, BE, TLE,

Industrial Sector
[BVFNI T Y]

TV

(FLE)

Movie

(B

Mobile /Internet
(BT A2B—2R)

Home Entertainment
(R=LILB—FTA2 A
Event/Concert
(AR A4 —F)
Original

(R1E

Character
(F+574%-)

Publication
(HikR)

Other
(ZDfth)

Genre

[Trv]
Action
(77v3>)
Drama
(K7=)
Documentary
(K%2x41)-)

Love/Romance
(57 /8% %)

Comedy
(ax7q)
Children
(FHtm)

Educational
(#E)

Horror
(K35-)

Suspense
(RN )

Music[ldol/Animation/Game]
(BR[TARN TZRA/ F—1])
Music[Pops]

(BE[KvTZ])

Sports
(RF—v)

Music[Classic /Jazz]
(FE[77097/ I4X])
Music[Other]
(BFE[Z0ft])

Other
(ZDfth)

S o 1
: 532 AR RERR ALFVE-ILR :\140.&%&%)@71)
- BEOARXEH&E LD, BEHS
St—IVRBHICL S —EREB R
B3RRNT—X, A&t SHET -,
| TAERDOARXH o YT yrDEIRN P
| SIEOBOES S EVZZABHED Yot
ELZ, CIEAYEL, o

P Janis Kalejs
ey North Star Film Alliance /
‘& Riga City Council (Latvia)

(FheT) with the rest of the world and is a good platform for new collaborations.

HERD 1B, A7) -TREBEDEEHPREFELIOFIINIBILEL 7=

20.1%
21.9%
5.0%
3.2%
1.0%
1.5%
0.4%
1.1%

3.3%

ovERESS
7.3%
6.8%
5.6%
5.7%
5.2%
4.2%
3.0%
2.6%
2.3%
1.8%
1.2%
1.3%
1.0%
0.7%

1.6%

18.1%
8.2%
4.3%
3.2%
3.3%
0.4%

1.4%
0.7%

2.9%

4.9%
5.3%
5.4%
4.5%
4.6%
4.3%
3.2%
2.9%

3.1%
2.9%
2.2%
1.6%

1.4%

1.7%

1.7%

Content Category
(27 yh7av=] OVERSEAS  JAPAN
(w5t) (B4)
Live-Action . :
(£B) 28.1% 19.8%
Animation 8.8% 105
(F=ZA=23Y) .0% 0%
Music . §
() 3.0%  6.7%
Format 4% 2.0
(FA—=uh) 0% .0%
CG/Digital i i
(CG /757») 3.0% 0.9%
Other . .
(Z0tt) 10.2% 2.4%

Business Category
(AR OVERSEAS  JAPAN
(5 (B4)
Production : .
(BUE/HI1E) 15.8% 8.8%
(Tﬁ¥ Br)oadcastlng 349% Td%
Distribution i )
(BR#) 7.5% 3.4%
Saies Agent 3.7%  3.3%
Event/Concert Product|on 5 .
(AR 34— HIE) 34%  1.6%
Industrial Union/Guild/ Organization . N
(ERFH) 8 1.8% 1%
Record Label 3 3
(La—K&4t) 0.0% 2.9%
Post Production/ Translation . 5
(RRNTOETS2 . BIR) 2.0% 0.8%
Content Deliver 5 3
Z5) Y 11%  1.6%
Film Commission /Film Fund 5 .
(F1VLAZyYas TN LT7R) 1.2%  1.3%
Government Agency/Embass 5 5
(AEBFF/K{E8E) 8 Y y 1.7% 0.6%
Festival /Market . 3
(F2ZF74/NIb T =4 k) 0.9% 0.5%
Service Provider 5 3
(Fong4—) 1.4% 0.0%
Advertisin . i
(&) & 1.0%  0.3%
Music Publlsher X )
(B HERH) 0.5% 0.7%
Talent Agenc i i
(FLhT— %y/y) 0.1% 0.9%
Pay TV . .
(HRTV) 0.4% 0.6%
Publishin . i
(HHR) & 0.6% 0.1%
The?trlcal Exhibition 0.2% 049
\?:J' . ©° . C]
Edg)cation 0.3% 01
Inflight Entertainment 5 5
“&ng/a TALAUR) 0.2% 0.1%
Trading Compan . 3
() & pany 0.1% 0.1%
Other . :
(ZDAth) 10.4% 1.7%

We are happy to participate in the event we consider to be one of the biggest ARABRDERINMIBIMNTETHRTT,
annual industry events in Japan. JCS/TIFFCOM connects Japan's fim industry  JCS/TIFFCOMIZEARDBMEFE X4 R LB, #

LWIZRL—2a3> DD DEN-T I T+ —LTT,

It's great. We found it's really well organized and there FTEESLLY, ETHLEEINTVT, ZLDAERY

* Valentina Canclini .
[ AN MOKA STUDIOS / Italy are lots of people, network opportunities.

RI—T DD HNET



EXHIBITOR'S LIST eikesukuro smeuzr sz TIFFCOM ez

108Media

ABC ANIMATION, INC.

HABHABCT =x—Ya>

ABC International, Inc.

HRBHABCA > 5—FVaF b

ABC TV JAPAN

SRERUETLEMA S

ADK Emotions Inc.

HASHADKTE-—V2> X

ALL IN ENTERTAINMENT Co.,Ltd.

HREUA—NAL T ST AN

AMG ENTERTAINMENT

AMGI 4512 Ah

Aniplex Inc.

HRAEHT=TLvIZ

Aomori Broadcasting Corporation

BREEHA S

ARECT, Inc.

#AEHTLIL

Asia&Nippon TV Communications Co.,Ltd

#X &1t Asia&Nippon TV Communications

Asmik Ace, Inc.

T A3y TR A

Assist Corporation

HRAEH TR

asurafilm co., Itd.

BRARHTRTT10 A

Avex Pictures Inc.

TANYIRETFo— AR

BANDAI NAMCO Arts Inc.

NS F ATV R

Broadcast Program Export Association of Japan (BEAJ)

— A EEA BT VB R BEALE

BS TV TOKYO Corporation
CEHBSTLERR

CBC TV

#AEHCBCTLE

CHUKYO TV.BROADCASTING CO.,LTD.

PRFLERSEFK R

ColorBird Inc.

B R HHT—/

Crunchyroll,Inc.

I7FO- MR RA

DMM.com LLC

AREHDMM.com

Ehime Broadcasting Co.,Ltd.

SHTLERIE

EISYS,inc.

HABHTIIR

eizoko

BB -eizoko-

EMON Haoliners Animation

EMUS INTERNATIONAL Co., Ltd.
#HASHII-Z 1> 2—FYaF

Expansio Partners

Fanfare Japan Co., Ltd.
BASHTFT7—L-TrI

Free Stone Productions Co., Ltd.
HASHTY-I—2TO 22X

Fuiji Creative Corporation (FCC)
#HRASHTIIIVT(T1 TR —a>

Fuji Television Network, Inc.
HRAEHTITLEYa

Fukui Broadcasting Co.,Ltd.
BB A

Fukuoka Broadcasting System corp.
MR SRR

Fukushima Broadcasting Co.,Ltd.
HASHBBIE

Fukushima Central Television Co., Ltd.
HASHBBPRTLE

FURYU CORPORATION

TVt

GAGA Corporation

FrAitktatt

GREE, Inc.

TU—tKEtt

Hakuhodo DY music & pictures Inc.
HREHHSEROYI2—SI8ETF -2
Hamamatsu Film Commission
IRV LTIy

HAPPINET Corporation
AR

Hiroshima Film Commission
UNEPROIIN Y3z

Hiroshima Home Television Co.,Ltd.
HARUEBF—LTLE

Hiroshima Television Corporation
EBTLERGEHR R

Hokkaido Broadcasting Co, Ltd.

RN

HOKKAIDO Cultural Broadcasting Co.,Ltd.

AU LB R

IBARAKI Film Commission

WEBET VLT3 var

INJESTAR.Inc

L e e

Japan External Trade Organization (JETRO)

BARSIRREHE (O hn)

Japan Film Commission

BEIFENEREAS /T LAy

KADOKAWA CORPORATION

#at £+ KADOKAWA

KAGOSHIMA YOMIURI TELEVISION CORPORATION

HASHERBRATLE

Kansai Television Co. Ltd.

BIET LRGSR S

KICCORIT

HR&EHFIY

KING RECORD Co., Ltd.

FHLA-FHRARA

Kino International Co., Ltd. (Kinoshita Group)

BASHF/ A E—FVaF

KOCHI SUN SUN BROADCASTING INC.

BHSASAFLEHARIL

KODANSHA

WA

Kumamoto Kenmin Television Corporation

HREHEARRTLE

Kyoto Broadcasting System Co.,Ltd.

MRS TRIOE

Kyushu Asahi Broadcasting Co.,Ltd.

AMEBERCEHA A

MAHO FILM CO., LTD.

HREHMAHO FILM

Mainichi Broadcasting System, Inc.

HASHBARGE

Marvelous Inc.

HRAEHT-—~T2

Mechler Ltd.

AhT—ERRH

meleap inc.

Ht&itmeleap

Miyagi Television Broadcasting Co.,Ltd

HASHERTLERE

My Theater D.D., Inc

<4 75— D.DMEE

Nagasaki International Television Broadcasting
AEHREERTLE

Nagoya Broadcasting Network Co.,Ltd. (Nagoya TV)

BEETUERE AR

Nankai Broadcasting.CO.,Ltd.

EmER St

NBCUniversal Entertainment Japan LLC

NBCL=/A—H I T2 a—FA AT/ U ARRG

NHK (Japan Broadcasting Corporation)

BAKGE S

NHK Enterprises, Inc.

HRABHNHK T>5-T51%

NIHONKAI TELECASTING CO.,LTD.

BABTLEY - Bt Rt

Niigata Television Network 21, Inc.

HASHIMBTLE

NIKKATSU Corporation

BiEAaH

NIPPON ANIMATION CO., LTD.

BAT7= A HA R

Nippon Television Network Corporation

BATLERGEBHR S

NIPPON TV NETWORK SYSTEM(NIPPON TV)

BAFLERINT—7 (BAFLERGKEBHA )

NPO Entertainment Lawyers Network

BEFEFFBHEN T2—FAMOIY—Z 30N —7

OCVB Okinawa Film Office

OCVBH#7 1V LFT (2

Oita Asahi Broadcasting Co.,Ltd.

RABARGEHA R

OKAYAMA BROADCASTING CO., LTD

FELRE R St

Okinawa City KOZA Film Office

FHBMKOZAT VLA T4 X

Okura Pictures, Co.,Ltd.

KRB S

P.L.C.S. Co., Ltd.

HREHETZ

Pierrot Co., Ltd.

#AeHUas

Pony Canyon Inc.

HASHA=—F =

Production I.G

MRS IO 2 T~

RKB MAINICHI BROADCASTING CORP.

RKBERRM:%

RSK-Sanyo Broadcasting Co., Ltd.
RSKILBB At 24t
Sakai Film Office
RTOVLFTAR
SAN-IN CHUO TELEVISION BROADCASTING CO., LTD.
R RFLE 2 ikt &4t
Sapporo Electronics & Industries Cultivation Foundation
— MR A ST AERIRAN E
Sapporo Film Commission
I 20 NS
The Sapporo Television Broadcasting Co.,Ltd.
ALRTLERGEHR R4
SDP, Inc.
HASHSDP
Shizuoka Asahi Television Co., Ltd.
HARHBEBATLE
SHOCHIKU CO., LTD.
WiTksa
Shogakukan-Shueisha Productions Co., Ltd.
HRAEHNPRERMTOF I3
Short Shorts Film Festival & Asia
Sa—bya—b TAVLTITRF A1 & TIT
SKY Perfect JSAT Corporation
2H 18— JSATHRA A
Spirits Project Inc.
HRASHREY Y- TOZII
SPO Entertainment Inc.
#HAEHIIE—F—
STARDUST HD.
BRARHRE—F ARV T TR
STARDUST PROMOTION Inc.
#Hk e 242 TOE-Va>
Starry Cube Corporation
S Rs—Y—%2—T
STUDIOA C Co., Ltd.
#RAEHRETH4C
SUNRISE INC.
HRARUYL I

SYNC NETWORK JAPAN

TAIYO KIKAKU Co., Ltd.
ABLEHA DA
TBS - Tokyo Broadcasting System Television, Inc.
HREHTBSTFLE
TBS GLOWDIA Inc.
HREHTBSIOYF (7
Television Hokkaido Broadcasting Co., Itd.
SHFLEIEE

Telewsmn Iwate Corp.

REHTLEETF
Television Nagasaki Co.Ltd.
#HAEHTLERE
Television Niigata Network Co., Ltd.
HAEHTLUENBRER
Television Osaka, Inc.
FUEKBRMst R4
TI ComNet Japan
HREHT(—TAALFIA
TIAF Anime Business Concierge /AJA
TIAF 7=XEYRZA>Y 1V a /it EiE ABABE RS
Timemachine Visionary, INC
BRAERHSA LTI EY 7~
TMS ENTERTAINMENT CO.,LTD.
HABHILZ-To2F 1AL
TOEI ANIMATION CO., LTD.
WA = A—Sa R B
TOEI COMPANY, LTD.
pEv e
TOHO CO., LTD.
HEHARA
TOHOKUSHINSHA FILM CORPORATION
HREH R
TOKAI TELEVISION BROADCASTING CO., LTD.
FBTLEREGRE
Tokyo Film Commission / Tokyo Location Box
ERTV LAYl KROT—2a Ky IR
Toshima City
28X

TV Asahi Corporation

#aHTLERR

TV SETOUCHI BROADCASTING CO.,LTD.
FLEREIBHE S

TV TOKYO Corporation

#HaHTLERT

Visual Industry Promotion Organization (VIPO)
AHEFFEFEEDE N BMRE RIREIE

Wakayama Film Commission
DARET A ATT 2

WarnerMedia Entertainment Networks Japan K.K.
T—F=3F4F I E=FAAh FhNT-9R SriCHARH
World Hi-Vision Channel, Inc.

TR NAET 3 Fro ZIER R

WOWOW INC.

HREHWOWOW

YAMAGATA BROADCASTING CO.,LTD.
[l 2 E s

Yamagata Television System Inc.
HREHILTTLE

Yamaguchi Asahi Broadcasting Co.,Ltd.
[labilss e se s

Yamaguchi Broadcasting Co.,Ltd.
[limpie2 w2

YOMIURI TELECASTING CORPORATION
EEFLEREGRM

Yomiuri-TV Enterprise LTD.
HABURFTLETL 2T 71X
zelicofilm,LLC

AREHEYI- T VA

Javada Film

Aries Production

The Association of Filmmakers of
Cambodia (AFC)

Belt & Road Film and TV Global Union
Cambodia Alliance

Cambodia International Charity
Foundation

Dremfud Limited

Federation of Motion Picture Producers in Asia-
Pacific

Film Cambodia Organization (FCO)
FX International Media Group
Green O Group

Joshua E.Ir Production

Kmy Films

NS Films Ltd.

Nu$ Co., Ltd.

Prime Dynasty Entertainment Gr

Rainbow TV

Red Top Media

108Media

100UU (Tian Jin) Cultural
Communication Corp. Ltd

AHA Pictures (Beijing) Co., Limited

Animation Public Technical Service
Platform Of Shanghai

Aniplex (Shanghai) Ltd.

R (LB XUEAFRAF

Beijing Animation and Game Industry
Association

Beijing Bona Film Group Company
Limited

Beijing Film Administration

Beijing Five-Star Legend culture &
media Co.,Ltd,

Beijing Insight Film and Television
Culture Communication Co., Ltd.
BEIJING LEGENDARY PIONEER FILMS
CO.LTD

Beijing Red Dragon Culture Media
Co.,Ltd.

Beijing Silk Road World Culture &
Communication Co. Ltd

Beijing TV Station Beijing International
Film Festival

Beijing Zhong Shi Guang Jing Cultural
Development Co., Ltd.

Belovedunion (Shanghai) Labor
Dispatch Co., Ltd.

C-element Holding Crop.

CCTV Documentary International Media
Co.Ltd

China Film Co., Ltd.

China Huace Film&TV CO,, LTD

China International TV Corporation

)

China (Shanghai) Network
Audio-Visual Industry Base

CHS Media Co.,Ltd

Cornerstone Postproduction

Cultural Industry Development Promotion Division of the
Communication Department of the CPC Qingdao Committee
hIEBHEEEHIA L RRRHL

Cultural Investment Holdings Co.,Ltd.
SURERIRH ERASE

East Phoenix Culture Media Ltd.

Entertainment Channel, China Central
Television

Future TV Co., Ltd

Great Media

Hangzhou IX Media Co., Ltd.
Huace Pictures (Tianjin) Co., Ltd.
Hui Ye Law Firm

Inlook Media Group

iQlYl Inc.

Jetsen Huashi Wangju (Changzhou)
Cultural Media Co.,LTD.

Jile Film and Television Media
(Shanghai) Co.,Ltd.

Jingju Theatre Company of Beijing
Ju Jingyi's Studio

Light Chaser Animation Studios
LINMON PICTURES

Long Media&Film Co.,Ltd

Magic Film International Ltd.
Max-World Culture Diffusion (shanghai)
Co. Ltd.

Morejoy Entertainment

Perfect World Pictures Co., LTD

Publicity Department of Beijing Municipal
Committee of the Communist Party of China

Qing Nan Sisters Media

Royal charter movies&tv production group
co., ltd

Shanghai 3D Film Co., Ltd.
SHANGHAI ARTOWN FILM

Shanghai Broadcasting Film & Television
Producers Association

Shanghai EOS Culture Communication Co.,
Ltd.

Shanghai Film and Television
Production Services Institution

Shanghai Haolin Cultural Communication Co.,
Ltd

Shavnghai Hippo Culture and Technology Corp.,
LD

Shanghai Insane Media Co.,Ltd.

Shanghai jahangir culture investment
development Co.Ltd

SHANGHAI JUNCHUN MEDIA CO,.LTD

ShangHai Lalegende Culture Development
Co.Ltd

Shanghai Land Entertainment co.,LTD

Shanghai Maidou Advertising Co.,Ltd.

Shanghai Mirror Pictures Technology Co.,
Ltd.

SHANGHAI NEW CULTURE MEDIA
GROUP CO,, LTD.

Shanghai ONE FUN TOP Industrial Co.,
Ltd.

Shanghai OrientalPearl International
Communication Co.,Ltd.

Shanghai ginyue culture
communication co., LTD

SHANGHAI RUI CHUANG FILM AND
TELEVISION CO LTD

Shanghai TV Festival

Shanghai Yuanguang Film&TV production Co.,
Ltd
Shanghai Yuxin Culture Communication Co.,
Ltd.

Shinework Pictures

SMG Pictures Co., Ltd
Shanghai Wings Media Co., Ltd

STUDIO 48 MOVIE PRODUCTION
Such a Good Film

Sunon Cultural Communication Co.,LTD

Taikong works Culture Development
Co. Ltd

UNI Pictures
Vision Travel Group

Wanda Media Co., Ltd.

WeF Cultural Investment media Co., Ltd.
SURBA (8 5) PR RAR

XG Entertainment

Xi'an Kaichuang Yunfeng Film and Television
Culture Communication Co., Ltd.

Xi'an Qujiang Chin Empire Movie and
Television Investment Corporation
Yisong (Shanghai) Culture Communication Co.,

Zhejiang New Media Limited Liability
Company

ZhongShi Asian

Immersive Media Technologies

North Star Film Alliance

City of Helsinki / North Star Film
Alliance

ALPHA VIOLET
DUBNSUB Media Pvt. Ltd.
STUDIOCANAL

DUBNSUB Media Pvt. Ltd.

China 3D Digital Distribution Limited

Hong Kong Trade Development Council
EEEPRER

Medialink Entertainment Limited

MediaQuiz Entertainment International
Company Limited

Regentact Company Limited
DUBNSUB Media Pvt. Ltd.

MSV PICTURES
MSV STUDIO

ANICA (National Association of Film and
Audiovisual Industry)

ANIMOKA STUDIOS

beQ entertainment
CASANOVA MULTIMEDIA S.P.A.
Enanimation Srl

Buyer’s Lounge
IAY—X590

GLAIM SRL

Graffiti Doc

GRAPHILM SRL

GERTIE

SATTVA FILMS production and school srl
SHOWLAB srl

STUDIO CAMPEDELLI

Tile Srl

Trade Promotion Section - Embassy of Italy
1EIT KGR BRIBER

AK Entertainment Co., Ltd.
Bethel Global Media Contents
Channel A

Chosun Broadcasting Corporation
CJ ENM Co., Ltd.

Y=Yr{ {—IXTL
COCOA VISION

COPUS KOREA Co.,Ltd.

Culture Platform Inc.

DEXTER STUDIOS

EBS (Korea Educational Broadcasting System)
Happy Dog TV Ltd.

iHQ, Inc.

JAYE ENTERTAINMENT CO., LTD
JTBC Content Hub
JIMT4—E=Y—aLTUNT

KBS MEDIA LTD.

FAE—TRAF(T

King Content Co.,Ltd

Korea Creative Content Agency (KOCCA)
BETUVIRER
Korean Film Council (KOFIC)

Lian Contents

MBC (Munhwa Broadcasting Corp.)
ALA#(MBC)

MBC PLUS CO., LTD.
#HREAHMBC PLUS

Mirovision

MOFAC

MONSTER UNION
More In Group Inc.
Ocon Studios

PlayOnCast Corp.
SBS

IREIR

SHOWBOX

SM Culture & Contents
Storyteller production
Under sixty
Yoon&Company Inc.

YOUNG&CONTENTS CO.,LTD

Riga City Council / North Star Film Alliance

Pixel Play Entertainment

SPECTRUM MEXICO

108Media

Asia Digital Media Co., Ltd.

Bomei Productions Co., Ltd

Central Motion Picture Corporation
Chimestone Digital Productions Co., Ltd.

Chinese Television System

CNplus Production, Inc.
RERUEAS)

CREATIVE CENTURY ENTERTAINMENT CO., LTD.
Da Chao TV Media Co., Ltd.

Eastern Broadcasting Co.,Ltd

Era Communications Co., LTD.

FAN LIAN TECHNOLOGY CO., LTD.
Fantastic Production Co., Ltd

FIXED STARS MULTI-MEDIA CO., LTD.
Flash Forward Entertainment
FORMOSA TELEVISION Co., Ltd
GALA TELEVISION CORPORATION
Greener Grass Production

KKTV

Lesly Media International Co., Ltd.
MAGIC 9 PRODUCTIONS CO., LTD.
Next TV Broadcasting Limited

NT STUDIO

Public Television Service Foundation
Renovatio Pictures Co., LTD.

Sanlih E-Television Co., Ltd

SHINE

Star Entertainment

Studio76.co

Super Communications Inc.
REERBHAERAR

Swallow Wings Films

Taiwan Drama Production Industry
Federation (T.D.P.I.F)

Taiwan Future Films Development
Association (TFFDA)

TransWorld Television Production
Company Ltd.

TVBS MEDIA INC.

Xanthus Animation Studio

BNK48 Co.,Ltd

Department of Tourism, Ministry of
Tourism and Sport

Hollywood (Thailand) Co.,Ltd.
M Pictures Co., Ltd

THE MONK STUDIOS CO.,LTD.

Office of the Permanent Secretary,
Ministry of Culture

TV Burabha

Yggdrazil Group Public Company Limited

Audio Network Ltd

Entrance/E)ﬂt ] .-..C 56i.-
CHfoz[c=101

Re-entrance
C-56-2 C-55-1 %Naslil Ho B-10l
o o0 A .. - i
B10| Stalrs
H = l l II l ' - i
. ... |-105 Shutterstock, Inc.
- . - . . . ... > Egiﬁfr_a;';’/" E:g: - . Immersive Media Technologies

Reglstratlon Entrance I101 Individual Entrepreneur Khismatullin R.G.
B CSEEISEE EEE EEEEEmEE HE EEE EE

T Market Bag Counter v—5vyh/tys-novs—
Exhibition Hall C [B&+—JC]

PSR, ewes ew e x
DUBNSUB Media Pvt. Ltd. Aniplex of America Inc.
DUBNSUB Media Pvt. Ltd.

GMA Worldwide, Inc. Noitom International, Inc.

Manga Productions

Exhibition Hall B [ER+—JVB]
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ASSOSIA Co., Ltd.
MRAEHTVIT

avex group
TNy RMREA

22 BANDAI NAMCO Arts Inc.

MRS/ LEIF LTV

m-20 dreamusic, Inc.

HASHN)—32—Dv7

“ENKA Festival” at overseas

m-12 “a@#HEol)

~EIEER/ 3P IS/ REDIE/RFA -V~

m-29 FORLIFE MUSIC ENTERTAINMENT,INC.

MREHTH—F1TI2—VvI I BT (AN

m-1a4 Hello! Project

no-7avzyk

m-28 Independent Label Council Japan

—fRAEEAA T AT UM L—NIVRHR

m-27  JAMLAB.

JEWEL ENTERTAINMENT

MRS 1 TNI 2T oAb

JVCKENWOOD Victor Entertainment Corp.

m-31

Single
Plan

Seminar Room2
23F—Ib—12

#HASHIVCHT IR ETEZ—To 2T A2 AN
KING RECORD CO., LTD.
F 7L RSt
(X3
YA
Information

AV THA—=23Y

3

EXHIBITOR'S LIST estisuva sgzvar zasse

MAGES. Inc
HASHMAGES.

mahocast Co.,Ltd.
mahocasti#X &t

MCIP Holdings Co.,LTD.
HASHMCIPA—ILT T X

NIPPON COLUMBIA CO.,LTD. / NIPPONOPHONE
BAIALE7HK S

NIPPON CROWN Co.,Ltd. /
Tokuma Japan Communications Co.,Ltd.
BAIZ AR, WIERY v/ 23225 —2a2 X

PONY CANYON INC.
HAEHRZ—Fr=74>

Sony Music Entertainment Next Gen Rock R&D
HASHYZ— 2SI I AT AN RO TRRREE

TEICHIKU ENTERTAINMENT, INC.
HABH FTIFIILETAUALL

TOY'S FACTORY / Zepp Live
ARSI TN — Bk St ZeppT17

U/M/A/A Inc.
d—viA =t

Visual Industry Promotion Organization
EEIFETEE A ABIRE SRR (VIPO)

WOVN.io
Wovn Technologiestzt &4t

Yusuke Yabui
BIH BT

w
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X X:
X
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2019161 TOKYO INTERNATIONAL MUSIC

Japan / Hong Kong

Japan / Taiwan
m-30 RAW IN
China
M BB MGUSIRHEARAS
m-23 Hifive Technology (China

NI4T F70/05— (hE)

VIP Plan Group

The Netherlands
m-32 FUGA
USA

m-24  Anime Matsuri

Seminar Room1
tZF—Ib—LA1

-,
3

x
x
X,

3 3
FOIEN

Exhibitor/Buyer Lounge(6F)
k> Y (6F)

)

m-21  Puffin Entertainment / IAA

China Mobile MIGU Co. Ltd.

m-16-17/ Tencent Music Entertainment

L 2.2,

SHTIMM

2019 161 TOKYO INTERNATIONAL MUSIC MARKET

TI M M RREBEI2-VvIv—=Tvb

At the 16thTIMM, a total of 5 music showcases were held over a 3 day period where a total of 32 domestic and
international artists delivered their performances. In addition, a special event entitled “TECHS 2019 in TIMM”
was organized to introduce to the international delegates, possibilities of future collaborations between

technology and music.

16th TIMMTI33BETO DD a—r—XF1TEEHKL. BRADPSI2DT—T 1AM HBELEL e ANXTwILIANUS [TECHS
2019 in TIMM] Tlz77/09—EBEDIATRL—2a> DRl ReE B 1V —ICREL L,
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ERAE

ANGERME

TrYalvis

Mika Shinno
BN

MIOYAMAZAKI

v

Natsunomujina
FUILSF

Al Tommy —

OCT.28 [Monday]

@Veats Shibuya

The Biscats

The Biscats

Tokyo-Rickshaw
HRNE

INTERSECTION
INTERSECTION
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@Veats Shibuya
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B

Chiaki Mayumura
BbHE

MINYO GIRLS

REH-NX
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@TSUTAYA O-EAST

Anna Takeuchi
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Samuel Seo

Samuel Seo
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@TSUTAYA O-EAST
Finger Family
Finger Family
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FUILTF
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Mika Shinno
e

Chiai Fujikawa
1T
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+a/ $356F0ho

sokoninaru
ZZICED

Eleonor Léone

Eleonor Léone

MIOYAMAZAKI
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16th TIMM Special Event “TECHS 2019 in TIMM”

@SHIBUYA DESEO & DESEO mini with VILLAGE VANGUARD
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Al Tommy

Al Tommy

BANANALEMON

ISFFLES
HAMIDASYSTEM
INIFYRT L

JIKKEN
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Punky Fine
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[Moderator] Bofeng Jiang(WeF Cultural Investment
media Co., Ltd.)

[Organizer] WeF Cultural Investment media Co., Ltd.
[(BEE] FER (FRRUBZABRAKNREBHFEN)
EBTC ERBBRR MG EARRAT], 1R
[E7L—4—] ¥R CUHRRA (B B) FEARAS])

(1] XHRAR (B 8) FEARAR

Sino-foreign Communication of Film
and Television
hERAE 7 LEE R BB ERITRICOVNT

[Moderator] Xiaodong Gu (Chinese Producer)

[Speaker] 1.Xiaodong Gu(Chinese Producer) 2.Lei Yu
(Producer & Chief Director of The Nation's Greatest
Treasures) 3.Panelist : Yibai Zhang(Chinese Director),
Jianya Zhang(Chinese Director), Yuya Ishii(Japanese
Director, Producer, and Scriptwriter), Chiaki Noji(Chief of
China Regional Office of Shochiku Global Business
Division, Japanese Producer) 4.Jennifer Zhao(Market
Dept. STVF & SIFF), Jie Chen(Forum Dept. STVF & SIFF)
5.Zhiging Yu(Director of Shanghai Film and Television
Production Services Institution)

[Organizer] 1.The State Council Information Office of the
People's Republic of China / National Radio and
Television Administration 2.CCTV Entertainment
Channel & CCTV Documentary International Media
Co.Ltd 3.The State Council Information Office of the
People's Republic of China / National Radio and
Television Administration 4.Shanghai International Film
& TV Events Center 5.Shanghai Film and Television
Production Services Institution
[E7L—%—] EsER (707 2—%—)
[ﬂi@%] 1LEBRR(TO07F2—%—) 2. F&(TRTF1—1—-&[E
ERHIMREE) 35RO (EE). REE(ER). AHABER
WE‘E‘ TAF 1Y —HAR). FWFRE%RXSIO-N
WEERREER: 7AF 2—%—). 4.Jennifer Zhao
(STVF&SIFF <=4 71> J88). Bi& (STVF&SIFF 74—FL4
£8). 5. FEE (LammEr LERZHIEY —EXEEAETE)
[EfE] 1 pEARKNEEBRFEAAE FEARKNEE
RIGEERRE  2.CCTVNTIF—F+>FIL&CCTVEFHIN
Fax ) —*7F17HERRE 3. hEARANEEZERH A
RE/HPEAR#MEERLEBRED 4. LEEEMETL
Eft 42— b EBHRETLERMHIEY —E R

MPA/DHU/TIFFCOM Masterclass
Seminar & Pitching Contest
MPA/DHU/TIFFCOM Y25—95Z£3F—8EyF> 5007 Zh

[Speaker] John Kuyper (Producer)

[Organizer] Motion Picture Association(MPA) /

Digital Hollywood University (DHU) / TIFFCOM

[Affiliate] SCREEN INTERNATIONAL

[(BEE] Vaz - H N~ (TOF 1Y)

[Ef#] E—Yar -E9Fv— TYII—2ar (MPA) S FI8ILNY
7yRA% (DHU) / TIFFCOM

[#2#] SCREEN INTERNATIONAL

FOCUS ON ITALY

[Speaker] Session 1; Roberto Stabile, Head of
International Department of ANICA and ITA Audiovisual
Desks Coordinator

Session 2 ; Anne Sophie Vanhollebeke, President of
Cartoon ltalia

[Organizer] ANICA(Italian Film and Audiovisual
Multimedia Industries Association)

Sony Music Labels Inc.) / Justin Cho(One Asia Music Inc.
Creative Director) / JerryC(Yellout Music Chairman)
[EFL—5-] B RMR ST/ 4177 T08 7 a0 B
TAF1—Y— T 5—)

[(BEE] KE—F @RSV =— 32— 0IL—NIX FlL—
NIVII—T gr8l records F—77OF 21— —)  #HEE (B
BRIRHBRATIRIERE) JerryC(RUEREEA)

B VTubers Now and in the Future;
Strategies and Prospects
VTuber®5eREk, SHOUBEERLE

[Moderator] Tadashi Nagatani (President, Highball, Inc)
[Speaker] Ryosuke Tanaka (President, VIC inc.) /
Takeshi Osaka (CEO, Activ8 Inc.)

[EFL—42—1RA B#S/N\1FR- KRBHEHR)
[(BHEE] BPRE (KRASHVIC KRBEEELR) AREE
(Activ8 Bt EREUHE)

Co-organizer : ACPC (All Japan Concert & Live
Entertainment Promoters Conference) Supported by
British Council
Music Without Barriers — improving
accessibility to live entertainment
—MAREA AT OE—2— S HE
BIETIVTAvo2HI DI
Music Without Barriers - 547 « T>27 1AM
D7 TEIEUT 1L
[Moderator] Manami Yuasa(Head of Arts, British Council)
[Speaker] Gideon Feldman(Head of Programmes,
Attitude is Everything) / Jacob Adams(Head of Research
and Campaigns, Attitude is Everything)/ Nobuhiro Nagai
(ALL JAPAN CONCERT & LIVE ENTERTAINMENT PROMOTERS
CONFERENCE Director / Live Entertainment Lab. Vice
President)

[(EFL—42-15% ERETVT1v 2 hI2b, 7—VHBR)
[E42%#] Gideon Feldman (Head of Programmes, Attitude is
Everything) “Jacob Adams(Head of Research and
Campaigns, Attitude is Everything) /RHIES (—MitHE
ALA—NTOE—2—Rf BERRE F17 - ToE7 A2 Ah
IR BIRR)
UK IN JAPAN

2019-20

=
#~ PARTNERSHIP

B Status of So-called “Unauthorized
Music Apps” and Counter Activities
of the Music Industry
BARBET TDRREBEERDIR
[Speaker] Yoichiro Hata(Director General, the Recording

Industry Association of Japan)/ Akihiko Takahashi(Chief
Operation Officer, LINE MUSIC Corporation)

[(BEE] @ B8 (—HEAEABALI-NES BE - F5
BE) /518 BB (LINE MUSICHR &4 B#FZCOO)

Two seminars were held in Ikebukuro focusing on the Chinese market, as the special event “China Day” . In addition, some of the FoAFTF—ELTHETISZICET I EIF -2t T2ARRME. B TRBEDORIN RER A IF— 2B EFHEETIEE.
seminars regarding music industry trend were conducted in Shibuya venue. Wide variety of topics were listed in the seminar lineup. TP IITAIBAERABD RIS =17y T Es)EL
Introduction of Investing in jointl wn B Co-organizer : MCIP Holdings Co.,LTD wn Co-organizer : Wor[dwide !r[dependent Network (WIN)
certified work betweengJa';an anyd China E Report on the songwriting Camp Held in E & Independent Music Coalition Japan (IMCJ)
i ; Qi @ Taipei Geared Toward the Asian Market w WIN : A Gateway to the Global
and Shooting studio complex in Qingdao c P c Community ~-Opportunity and
BB E LR ERE RO EF LB BIRY = BASHUMCIPA—LT (T2 HfE < Y- =PP Y
ZESHEETRDI BN > TOTENIN— oM RIBA RIS LT FA T T R > Challenge of Independents
[Speaker] Li Ruodan(Director of the Planning and :'l.‘F JuAt % —# & Mindependent Music Coalition Japan
fieh : f : x [Moderator] Ryo Ito(Magonodaimade Production, Inc x (lMCJ? ‘W‘0r|dWide Inqepend_gnt N?tWO‘fK(W|N)#1E
?sl\gi\i(;gr?egereg/LS)\O/n >(<)ifaSflgigc\j\?;mlé‘?ézgfn%%agatlﬂlrg ?igtlj\ Producer / Songwriter) WINDHRSBIVRRANDIE (1> T — X O HEEF v+ X)
Media Co. Ltd. Planning Director) [Speaker] Ippei Haino(Vice President, Label Group 1, [Moderator] Charlie Phillips(COO, Worldwide Independent

Network (WIN))

[Speaker] Justin West(Chairman, WIN) / Helen Smith
(Executive Chair, IMPALA)/ Richard James Burgess
(President & CEO, A2IM(American Association of
Independent Music)) / Carlos Mills(President, ABMI
(Brazilian Association of Independent Music)) / Takashi
Kamide (CEO, IMCJ(Independent Music Coalition Japan))

[£7L—%—] Charlie Phillips(COO, Worldwide Independent
Network (WIN))

[Z @ # ] Justin West(Chairman, WIN) “Helen Smith
(Executive Chair, IMPALA) “Richard James Burgess
(President & CEO, A2IM(American Association of
Independent Music)).“Carlos Mills(President, ABMI
(Brazilian Association of Independent Music)) ki =
(IMCJ(Independent Music Coalition Japan) {£5&2)

[ Digital and Social Marketing in China.

The Present, the Possibilities and the
Future
hEweb& /= vIbv—r T4 T DBIR, FTEEME. KK

[Speaker] Rob Schwartz(Asia Bureau Chief, Billboard
magazine) / Alan Swarts(Co-Founder / CEO, BREAKER
INC.) / Tanya Tang(Greater China Team Leader, BREAKER
INC.) / Allen Hao (CEO of StarStation) / Julie Zhu(founder
of Sta Station)

[(BEE] A7 227V (ENR-RTITERR) /Tl X7~
I(TLAh—WF*FERILE /ARG BH(TLAH—H
EEF—LU—4—) 7L NF(StarStation CEO) ki
(StarStaionglxz#)

Keynote Talk

The Continuously Changing
Relationship Between the Media and
Music, and its Future Prospects
*—/—pb—7

ERBEMGIBAT (T EBFLDOBR. ZLTSHOEL

[Speaker] Takeshi Nakai(Hip Land Music Corporation,
Chairman / Space Shower Networks Inc., Consultant /
Artist Commons, Chairman) / Hikaru Tsuyuri (FM802,
President) / Fumio Miura(Kansai University Faculty of
Sociology, Professor / Artist Commons, Board Chairman)
(BHEE] FH E@HEyTIoRI2—Tyya—KL—> 2 B
FaR/WANR=ZI T =2y T —TIRR R — B EEAT
—TAANTELIRR). FIEE S (HWFMB802 ARMAFH
R). ZHEXK (BARFHIPBER—RHEEAT—T1
ZAPIELZIEER)

Japanese Companies' Approach to

the Overseas Market and the
Professionals Behind the Endeavors
BAAZEOBNEREHETIELZOTO7 Iy aFIE

[Speaker] Mark Yokozawa(CEO, ASSOSIA Co., Ltd.) /
Hideaki Shimizu(President and CEO of MCIP Holdings
Co.Ltd. / Executive Vice President of Yoshimoto Kogyo
Holdings Co.,Ltd.) / Frank Takeshita(President, Live
Nation Artist Development & Touring -Japan-) / Terao
Budha (Big Romantic Entertainment CEO)

(BiEHE] HE BT V07 KRR KR (HWMCIP
F—IL T T X RRBEEEAE R SREEA—ILT T2
iHREH R BIERABABER) MT7727 (17 - %—23
2 T=TAANRRERY T BAXH #R) FRBTv4(FWA
RIVET-BIG ROMANTIC ENTERTAINMENT)



SCREENINGS z7y-=2»

At the “Market Screening”, various and fascinating 25 works from Japan and overseas were shown (the largest number in TIFFCOM
history). In addition, 4 official selected films of 32nd Tokyo International Film Festival were also shown as “TIFF Industry Screening”.
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TIFFA>ZZAN) =27 ) == F LT EBENEL

OCT. The Bravest The Shooting of 319 One Night
UK EE vk

2 2
After the Matinee Red (working title) NOT QUITE DEAD YET

[Tuesday] TFROBEDIC Red (working title) —REFEATHE:

Buyers on

The Return Hell Girl The Unyielding General
1798 wE % EEW
KANEMASA Dynasty Warriors Come Kiss Me at 0:00AM
(e FHIORF. FRAUISKTE

OCT. SPECIAL ACTORS Traveling Chef White Snake
ANSHIWNTIE—R Traveling Chef [ShiEs s

2 Buyersorl
Tora-san of Goto Al Amok ARAGNE:Sign of Vermillion

[Wednesday] EBONEA I PI— 1Ok

The River in Me Stardust Over the Town mellow (working title)
KAH J=3=10k) mellow (working title)
Lovely Chubby Stolen Identity
BDE AAREFELIAFEDIC
A WHALE OF A TALE HOKUSAI (promo loop)
BIVTEE SDDEFEDME HOKUSAI (promo loop)

OCT. Last Ninja - Red Shadow Last Ninja - Blue Shadow The King's Avatar:For The Glory
TR AVE TR #HOR TRE—FTIEN RWEF

2
| Was a Secret Bitch Human Lost

[Thursday] BBREF P TELL, HUMAN LOST AR9sit&

TIFF | Screening

% =Market Screening =TIFF Industry Screening

TIFF | Screening

TI FF 2019 RREEPRRER 2019

At this year's 32nd TIFF, 213,383 people mobilized in 9 days to enjoy the Japanese Animation section which is

introduced from this year.

EI2MELBSERT A= anEBFY LS. AR T213,383 NEEIE T 288 ErWEREELL,

Award Ceremony
T IA—RtLE=—

Opening Ceremony
AT G LT~

= "F "‘ﬂﬂfhlll‘.i
niil % 1" @’ (G\

Opening Red Carpet

LyRA—yh

Japanese Animation:
The Evolution of Japanese Animation / VFX

JpINZ—R-TZx—¥3> THE EVOLUTION OF JAPANESE ANIMATION ./ VFX
BAT ZABREDEE R

©2019 TIFF
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Tokyo Grand Prix / The Governor of Tokyo Award
ERITLTY RRBAEE
Frelle Petersen “Uncle (onkel1” /751 -£~5t> BBIbELORREA]

Special Jury Prize
EERBBE
Valentyn Vasyanovych “Atlantis” /rvo3- 570947 GBITFSV71R]

Award for Best Director
BESEEY
Saeed Roustaee “Just 6.5 [Metri shesh va Nim]” /4 4—K- L2584 [S+ Ak 6.5]

Award for Best Actress
REFLEY

Nadia Tereszkiewicz “Only the Animals iseules Les Bétes1”
SFTFATFLRAIAI X =T 10V [BPETHH->TVS]

Award for Best Actor
BEFBEY
Navid Mohammadzadeh “Just 8.5 (Metri shesh va Nim]” / +54K-ENTRH#F—[S4Zb 6.5)

Award for Best Artistic Conrtribution
RESEMERYE
Wang Ruizm) “Chaogtu with Sarulaezz7]” /7-n1 BBIFvoboesn5]

Best Screenplay Award
BEBHAY
Shin Adachi “A Beloved Wife”  zx # Bt m#  &&E8 2205

Audience Award

BHEY

Dominik Moll “Only the Animals rseutes Les Bétes]” /k3=5-En B& @K HHI>TL]
Best Asian Future Film Award

TITORR femE
You Xing iz “Summer Knight (gzs+]” /39-v> 8 E0BOML]

The Spirit of Asia Award by the Japan Foundation Asia Center
ERTRASTIT LA RIE
Reza Jamali “Old Men Never Dije (piremard'ha Nemimirand] ” / L4+ 5w [FEmORLL H ]

Japanese Cinema Splash Best Picture Award
BARERT v (ERH
Tatsuya Mori “/ -Documentary of the Journalist-" % &t &&i MR Ea 0]

Japanese Cinema Splash Best Director Award
AARMERT Ty 1 EEE
Hirobumi Watanabe “Cry” st w8 mum,

Tokyo Gemstone Award

BRIT LMY

Josefine Frida,~Sairi ItoRiru Yoshina,Yui Sakuma
FE71 Y- FHLT ELHE EARMBEX

Lifetime Achievement Awards
BRI H Y

Tatsuya Nakadai/actor;,"Nobuhiko Obayashi mirectors
018 SRR () KHEE (B

American Airlines Award Inter College Short Film Competition /Grand-prix
TAHAMERT T4~ KFEIRA Y a— TV LT RANT T T]
Takuto OKui (0saka University of Arts] “Down Zone”  m# e (xmsiix%) & Down Zone]
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NETWORKING ::+9-5»

Welcome Party was co-hosted with Chinese exhibitor as the one of “China Day” event splendidly. Some other networking parties
organized by exhibitors and related organizations offered opportunities to deepen the networks for various participants.

SSTIMM  @TIFFCOM ez

tplace for im &TVin Asia "
20191611 TOKYO INTERNATIONAL MUSIC MARKET Festival

TIFFCOM:CHINA Welcome Party
TIFFCOM:-CHINA x)Vh s/ ¥—F —
At TIFFCOM - CHINA Welcome Party
organized on the opening day,
exhibitors, buyers and creators from all
over the world participated and
enjoyed the networking.

#H (10/22) \CFAESN/TIFFCOM - CHINA
Welcome PartyTit, #HRFHISEES/HEE.
N — JUTA2—5WEEK - ZFL. =T vl
BICSEDULWBEARINUNERYEL =,

M g g . g -

E

e “Av'g
Nippon TV Network System (NNS) “NNS Welcome Sushi Party”
BAFLEX NI~ NNS “NNS 1A L& R~

Taiwan Drama Production Industry Federation (T.D.P.I.F)
“Opening Party of Taiwan Pavilion”

VIWHLIS=TARF AT T—DANNAD—DELTREKRICHEIN, TOMEHREZEDOR ST —F I N—FT Rt hEHE
DANUIEE, #RLEEMEBRTDRINT -V RDIEERERBLEL ],

The Japan Foundation Asia Center
EfRREL T T8~
TIFFCOM, together with the Japan
Foundation Asia Center, hosted the
invitation program of Asian
countries and regions in the film and
TV industries. 12 buyers and 2 sellers
representing 14 companies from 8
countries and regions of Southeast
Asia were invited and offered
networking opportunities. This
program created the great
opportunities for the invitees and
Japanese sellers to meet face to

face by networking sessions.

ERERREL T T 2—EHET TIFFCOMIZ
BLE - TVEDILTUYERLETITICHIIEXK
MBEETVELE, Em7I780EEHE14
&N 12BDONIY—E22DET—EBEEL X Vb
T—xL S ERIE, F- BENIY—(ZIE,

SN IPTAVE S A E S NYEE D0} 13
FPBZEIENATOSTINDERERLEL

JAPANFOUNDATIONQ% EFRTREE

TIFFCOM

Marketplace for Film &TVin Asia

The Japan Foundation - TIFFCOM Networking Party

Japan External Trade Organization (JETRO)
BAE S IREHEE (O h0)
In order to promote Japanese audiovisual content and music towards foreign
countries, the Japan External Trade Organization (JETRO) arranged business
matching meetings between oversea invited buyers and Japanese sellers. There
were buyers who were looking for the partners for co-production as well.
(Ikebukuro Venue: 22-24 Oct., Shibuya Venue: 28-290ct.).
BAESIRELE (Oh0) 3. BARORERELOBHERERET 30, BAD N (Y—LDEDX

Ay F L UERBERBLEL L, (FROBEALGTTIRES HRARFEERLTVBNIT—HSILEL I
(#BR21510A228~248, #B8%%10A288~29H).

WOWOW INC. H

= 4

appy Walk with “woo & wah”  Television Osaka, Inc. “Shamisen”Demonstration =~ meleap inc. Japanese Wine Reception
#ASHWOWOW Happy Walk with “woo & wah”

TLEXRBRMR S ZBRRT EES #RXEttmeleap BART7 LTV a>




QUESTIONNAIRE RESULTS ».-12

Questionnaire results_01

JCSHEY * ARME
*Valid responses/ EIEEH 353

To enlarge and maintain
personal networks
ABIRONT— 5 DRI

Tokyo

ODTIMM  @TIFFCOM [

201641 TOKYO INTERNATIONAL MUSIC Festival

JCS Contribution for Business

To catch up on the latest information
of markets and industries
TN EROBHBE, FHODS

To discover brand new contents/
meet new potential business partners
LWL T UYRETR RN F—EDHEW

To gather further information/ discussions regarding

contents/partners that you were already interested in - 44.5%
B BB Y OFEEBIE AT HEOHS

To advance negotiations and/
or closing deals
BRI TV 3 B R DB P 2240

To enlarge future opportunity
of sourcing route
RO T VI T DI—MEKR

. Very well GERIZEBLTLS)

Well  (B3F2EEMLTLS)
| |Fair  (eBBELEALLY
(BEVERL T

(FELTVEW)

I;’e;n;;riezipation Intentions
in JCS 2020

20205 ENOEMER
*Valid responses /B#EEH 657

No (L\Z)
2.0%

Not sure yet
(XE2HD5HEW)
19.6%

Yes (I3uy)

78.4%

Questionnaire results_03

Buyer's Annual
Purchase Budget

NMY-DERBATE

*Valid responses/BRIEEH 319

1dollar=110yen (1KJV=110M)

~ $50,000(~¥5,500,000) 9.7%
~ $100,000(~¥11,000,000) 13.2%
~ $300,000(~¥33,000,000) 10.0%
~ $500,000(~¥55,000,000) 10.0%
~ §700,000(~¥77,000,000) 6.0%
~ $ 1Mil(~¥110,000,000) 18.8%

=2 Mil(~¥220,000,000 9.1%
|~ §3 Mil (=¥330,000,000) 6.3%
Sl (~¥ 440,000,000) 3.4%
~ S5Mil[~¥550,000000) 10.7%

Imrethan $ 5.1 Mil(~¥565,000,00044 ) 2.8%

Done 24.3% None 75.7%

H) #L

Other (Zn1th)
2.9%

Co-productions
: (FESE)
42.3%

|P (F&YEA EE)
35.8%

Questionnaire results_04

New Business Meetings
Except Finished Content Deals
RHIY T LY US OB

*Valid responses./ BEEH 371

Questionnaire results_05

JCSADEME¥

*Valid responses /&E#EZE# 380

JCS Participation Times

First time
(#H7T)
20.0%

More than

four times

(4ELLIE)
56.0%

Three times
(3Mm)
13.2%




